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JOURNEY

o 4
First recording of an Indian 2 i RP-Sanjiv Goenka

r\ Group
song (byGauharJaarn).
Part of our library RPG Group acquired the TV Serial production Started investing in nofilm
company started Carvaanlaunched music

I 1902 [N 1946[ T 1986/ 2000 [ 20071 I 2016 NN 2017 [ 2017 2020 2022

Company incorporated as The  Products started retailing Start?d investing in new Film Production House Launched Live Events
Gramophone Company (India) under Film Music again Launched bumess
Pvt. Ltd. Lgaregam@
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GLOBAL MUSIC INDUSTRY CONTINUES TO GROW
- 523M PAID MUSIC STREAMING CUSTOMERS GLOBALLY
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1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021

Total revenue

USS billions 24.1 22.6 24.0 22.4 20.8 20.8 20.2 19.6 18.4 171 159 15.1 15.0 15.0 14.7 14.2 14.7 16.1 17.3 18.9 20.4 21.9 259

@ Total Physical @ Total Streaming @ Downloads & Other Digital @ Performance Rights Synchronisation



INDIAN MEDIA & ENTERTAINMENT SECTOR IS GROWING RAPIDL

A Media & Entertainment sector to

. 2019 2020 2021 2022E 2024E CAGR 2021-2024
g 17% in 2022 to reach INR 1889 Television 787 685 720 759 826 5%
Bn and then to grow at a CAGR of icital e o Sas 203 Sas o o
Igital meadia
11% to reach INR 2320 Bn by 2024. k °
Print 296 190 227 241 251 3%
A India's sustained economic growth Online gaming 65 79 101 120 153 15%
and the universal acceleration of Filmed entertainment 191 72 93 150 212 32%
dlgltal adqptlon by e et Animation and VFX 95 53 83 120 180 29%
geographies are the two areas that _
Live events 83 27 32 49 74 32%
offer encouragement.
Out of Home media 39 16 20 26 38 25%
A The Government of India increased  wmusic 15 15 19 21 28 15%
Fhe_ FDI limit from.74% to 109%, thus |Eas 31 14 16 18 21 9%
|nV|'E£|ng [TOTC forelgn Capltal in the Total 1,822 1,386 1,614 1,889 2,320 13%
sector

All figures are gross of taxes (INR in billion) for calendar years | EY estimates



INDIAN MUSIC INDUSTRY

Thegrowth in Indiahascomeon the backof digital consumptionled by
smartphonepopularityandlow datatariffs

The successof audio streaming servicesis fuelled by the ease of
accessibilitycheaperdata andefficient distribution models

While Indiabased Audio OTT streaming servicesmay have gathered
over 200=225 Mn monthly active users,the overallpaid subscribersare
estimatedto be ~2% thus offering a hugeheadroomfor growth. Audio
OTTstreamingcompanieshave523Mn paid subscribergylobally

Ancillary benefit of streaming servicesis the rising popularity of
Regional music namely, Tamil, Bhojpuri, Punjabi, Gujarati, Telugu,
BengaliMalayalametc

Streamingserviceshave made accessto catalogue music easy, thus
givingpushto its consumption

Indian Music Industry is expected to grow at a CAGR of 15%

Indian Music Industry Size (INR Bn)

2019 2020 2021 2022E 2024E

Sourc¢k CL/ /L 9, w¢






SAREGAMA STRENGTHS

@Lyﬁxl-Qé 2yte SYUGSNIOFAYYSYyld O2YLIlye gAGK Lt 2FFSNAY I

delivery platforms (physical and digital) and business models (licensing and retail)

Large intellectual property portfolio of 142K+ songs, 64 films, l-segles, 6K+ hours of television content

\/“ Strong licensing relationships with streaming applications and platforms for music and video

saregé.tal

Increasing IP library with a growing presence in all leading Indian languages

\,/ Investments and Capabilities in Data Analytics and Technology for content acquisition and IP protection

M Strong financial position with track record of revenue growth, margin expansion and cash flow generation

‘Qﬁ%% Experienced and creative leadership through Management Team and Promoter Group




SAREGAMA
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MUSIC LICENSING DIGITAL

as well as as well as as well as

Films & TV
Television Serials Films & Web Series

LYRAF Q& [ NASAalG abziribuion hetwork Content IP rights of Content IP rights of
142k+ 20k+ 6k+ 64|1
Songs Retailers Hours of Television Serials Films |Web Series
FY22: Rs 3585 Mn FY22: Rs 1056 Mn FY22: Rs 1024 Mn

* Excludes one time income of INR 97 Mn



Digital
Boom in India

~700M smart phones L.
driving

Cheap Data
#stayat-home

STRATEGIC OVERVIEW

DigitisationDriving Growth

Increase
in App Usage

Video/Music Streaming
Netflix / Spotify / Gaana
Social Media
YouTube / Facebook
Video Sharing

Instagram/ Tik Tok / Josh / Trille
Gaming
ECommerce
Amazon/Flipkart
Chat/Mall
WhatsApp / Gmail

driving

Increase in
Demand for
Content

Music
Films
Web Series

TV Series
Podcasts
Games

142k+ Songs | 64 Movies | 1 Web Series | 6k+ hrs of TV Series | Advarﬁ]@é’egama




STRATEGIC OVERVIEW

Tobe dPUre Play Content Compalaapitalising on the global content consumption boom
driven by the eveincreasingDigitisation

_ _ @ P Through licensing to EVERY 3rd party Digital (music, video, social) and TV platform.
Monetisation
of Existing IP 537 >

Carvaantransitioning from being a Productwith only one-time marginto a Platform with
upfront marginandrecurringadvertisingand subscriptionrevenue

Cementingleadershipposition with New film and non-film musicacquisitionacrossHindi,
él > Tamil, Telugu,Bhojpuri,Gujarati,Punjabi,Malayalam Bengaliand other regionallanguages

. . A
Building
fFN P ProducingTheatrical Filmsin only Regionallanguagesand Web Seriesin all languages
0 ew g > Revenuesecuredthrough pre-licensingto digital platforms Scaleallowing lower cost of
[ B production

IP Creation ambition over next3years

./ g

) Market Leadership @ 60 New Films and 1200- 1500 hrs

In Music Segment Web Series Episodes of new TV serials content




SAREGAMA WANTS TO TAKE MARKET LEADERSHIP POSITION IN INDIAN Ml

Disproportionate Acquisition of
share of Small & Mid size

New Content Music Catalogues to

across Hindi & plug in the Content Live EvaS
Regional Languages Gaps of last 25 years

Artiste Management

Catalogue Strength



FINANCIAL SUMMARY

Particulars (INR Mn) FY22 FY21 Y-0-Y Growth FY20
Revenue from Operations

A Music 4,738 3,855 23% 4,444
A TV &Films 1,024 521 97% 702
A Publication 44 44 - 69
Revenue from Operations 5,806 4,420 31% 5,215
Operating Income before Content Charge, Interest 2.230 1,451 54% 763

and Depreciation (OIBCID)

Content Chargénclude the following charges related to the new content during the year:
1) Amount amortised in case of Royalty based deals 2) Amount amortised againsttiheedee paid in case of Outrighburchase based deals 3) Marketing of new content
4)  Content charge does not include any royalty paid post recoupment of the Minimum Guarantee amount

Revenue from Operations (INR Mn) OIBCID (INR Mn) & OIBCID Margin
38%

33%/.
(J

15%

763
3,855

FYZ20 FY21 FY22 FY20 FY21 FY22

®m Music =TV mPublication == OIBCID =eo=0QIBCID Margin



OIBCID to PAT

Particulars (INR Mn) Y-0-Y Growth

Revenue from Operations (A) 5,806 4,420 31% 5,215
Total Expenses (B) 3,576 2,969 20% 4,452
OIBCID (C=-B) 2,230 1,451 54% 763
OIBCID Margin (%) 38% 33% 15%
Content Charge (D) 463 179 159% 176
Depreciation (E) 27 27 - 29
Finance Cost (F) 45 35 29% 67
Other Income (G) 349 309 13% 112
PBT (DEF+G) 2,043 1,519 35% 603
Tax 518 384 35% 168
PAT 1,525 1,135 34% 435
PAT Margin (%) 26% 26% 8%
Diluted EPSFacevalue Re.1) 8.42 6.50 2.53

Content Chargénclude the following charges related to the new content during the year:
1) Amount amortised in case of Royalty based deals 2) Amount amortised against ttimeriee paid in case of Outright purclealsased deals 3) Marketing of new content
4) Content charge does not include royalty paid Pdisimum Guarantee amount recouped



MUSIC SEGMENT

LICENSING & RETAILING



SAREGAMA MUSIC IP

Licensing Revenue (INR Mn)

FastGrowing .
LicensingRevenue .

FY18

* One time income of INR 97 Mn (FY22), 155 Mn (FY21) and INR 21 Mn (FY20) are excluded

Onaccountof
A.{ I NB 3 Foxuko®NewMusic B. Growingcustomerinterestin RetroMusic C Presenceacrossall Indian Languages
Share of Saregamads Song Catalogue Usage across OTT/YouTube/ Share of Saregamads Songs

TV Channels/Radio etc (Bn) Others

Bhojpuri 13
0,
2%
FY21 Gujrati - Hindi
1981-2000 29% = 2
FY20 Malg}ézlam
FY19 Marathi
Till 1960 15% I 3% FY18 Punjabi
6% Bengali

20%
Count of Songs @ Revenue Telugu
6% Tamil

9%

Atypicalmoviehas5 songs Assuminga musiclabelacquiresl000moviesin ayeatr, it will get 5k songs BycomparisonSaregamawns 142k songsgeach

digitisedwith rich metadatabehindit, givingit a big competitiveadvantage



OUR MUSIC LICENSING PARTNERS

Music Streaming Partners
4 ™
e Spotify [f] gaana @¥saavn

@wyNkMuUSIC

3 YouTube Music Rl

e

Dhungama &Music @) anghami
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pandora

Broadcasting Partners

S napster :ideezer
\_ J

Social Media Platforms

SON

Star ﬁ viacom

Video Streaming Partners
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MAKING MONEY FROM MUSIC

A. MUSIC STREAMING APPS (OTT) ||

SaregamaVlusicis licensedto multiple GlobalPlatforms

A Saregamalicensesits music to various OTT platforms for
online streaming Thissegmenthasseen>20% Y oYgrowth for
Saregama and is expected to grow even faster with
increasinghumberof peoplestayingat home

A The growth is driven by both: increasingnumber of users
(growthin smartphonespandhigherusage(cheaperdata)

A Saregamaearnsevery time a customer listens to Saregama
ownedsongon any OTTapp

Music Streaming Platforms (OTT)

gaana.com e Spotify’  @wynkmusic

Bhunga MAaMugic @@ saavn

@ YouTube Music - deezer @€ MUSIC
T I.I;.A L = resso P @

pandora

B. SOCIAL MEDIA PLATFORMS VYideo sharing Apps

Saregamadas 26 channelson YouTubewith a cumulativesubscriber
baseof over64 Mn (i.e. 45%increasefrom FY21 baseof 44Mn)

YouTubegeneratesadvertisingrevenueson views which are shared
with SaregamaThisalsoappliesto advertisingrunningon 3rd party
content that is using any of { | NI 3 HPY(kofa lyrics, music
composition,dialogues)ithin the video.

Saregamahasissued1-2yrs fixed-fee licensesto other social media
platforms, allowing their users to upload videos containing
Saregamaongs

All views related to SaregamdP across its Owned Channels
and User Generated Content on YouTube (in Bn p.allé)1

104
69
57
] IIII ||||

FY18 FY19 FY20 FY21 FY22

3 YouTube (@) & @~



MAKING MONEY FROM MUSIC

C. VIDEO STREAMING PLATFORMS D. BROADCASTINGEATFORMSTVCHANNELBRANDS
With the rising popularity of video streamingin India, l A Saregamalicensests musicto TelevisionChannelsfor use in
platforms like Netflix, Disney+Hotstar, Amazon, MX . various TV serials,reality shows, promotions, etc., and also to
Player,Zees, Alt Balajietc are aggressivelynvestingin Productionhousesfor usein adsrunningon TV,Digitalincluding
Indian content Most of these new shows license SociaMediaand Radio
Saregamewned music, for the global territory, thus A The Companyhas built a browserbased search functionality,
creating a rapidly growing revenue stream for the usingthe songmetadata,helpingcontent creatorsfind the best
company sondfit for their situation.
Saregama issues fixed fee licenses to Program A Saregamassuesl-2 yrsfixed-fee licensesto TVchannelsfor use
Producersfor use of its musicin their Programsthat of its musicin programsrunningon their channels

theyin turn licenseto Video StreamingPlatforms

TV Channels, Brand Advertising

Digital Films/Web series licensing Saregama Musig
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CATALOGUE STRENGTH
HOME OF LEGENDS
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Kishore i
Kumar i

Lata
Mangeshkar

90%¥;
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| Bhosle

' 80%

S.D.
Burman

Laxmikant
Pyarelal

Purshottam ‘* s
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b Amar Singh
W | Chamkila

=SlY Surinder
RS Kaur
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B\ | Hari Om
Sharan

; Talat
\ Mahmood

Begum
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Viswanathan- [P =\
Ramamoorthy [SEESReR ACaR

% of their total released tracks with Saregam



CATALOGUE STRENGTH
MUSIC OF THE BIGGEST BOLLYWOOD FILMS




NEW BOLLYWOOD FILMS MUSIC
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NON-ILM MUSIC
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" ADAY Music SHAARIS & T¢
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LATESTAMILFILM MUSIC
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LATESTELUGWILM MUSIC



