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JOURNEY

1902

First recording of an Indian 
song (by GauharJaan). 

Part of our library

Company incorporated as The 
Gramophone Company (India) 

Pvt. Ltd.

1946 1986

RPG Group acquired the 
company

2000

Products started retailing 
under 

ΨSaregamaΩ

TV Serial production 
started

2001 2017

Carvaanlaunched

Film Production House 
Launched

20172016

Started investing in new 
Film Music again

2020

Started investing in non-film 
music 

2022

Launched Live Events 
business



INDUSTRY 
OVERVIEW



GLOBAL MUSIC INDUSTRY CONTINUES TO GROW
523M PAID MUSIC STREAMING CUSTOMERS GLOBALLY



INDIAN MEDIA & ENTERTAINMENT SECTOR IS GROWING RAPIDLY

ÅMedia & Entertainment sector to 
grow 17% in 2022 to reach INR 1889 
Bn and then to grow at a CAGR of 
11% to reach INR 2320 Bn by 2024.

ÅIndia's sustained economic growth 
and the universal acceleration of 
digital adoption by users across 
geographies are the two areas that 
offer encouragement.

ÅThe Government of India increased 
the FDI limit from 74% to 100%, thus 
inviting more foreign capital in the 
sector
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INDIAN MUSIC INDUSTRY

Å Thegrowth in Indiahascomeon the backof digital consumptionled by
smartphonepopularityandlow datatariffs

Å The successof audio streaming services is fuelled by the ease of
accessibility,cheaperdataandefficientdistributionmodels

Å While India-based Audio OTTstreaming servicesmay have gathered
over 200=225Mn monthly activeusers,the overallpaidsubscribersare
estimatedto be ~2%, thus offering a hugeheadroomfor growth. Audio
OTTstreamingcompanieshave523Mn paidsubscribersglobally

Å Ancillary benefit of streaming services is the rising popularity of
Regional music namely, Tamil, Bhojpuri, Punjabi, Gujarati, Telugu,
Bengali,Malayalametc

Å Streamingserviceshave made accessto cataloguemusic easy, thus
givingpushto its consumption

SourceΥ CL//L 9¸ wŜǇƻǊǘ aŀǊŎƘΩнн

Indian Music Industry is expected to grow at a CAGR of 15%

15 15

19
21

28

2019 2020 2021 2022E 2024E

Indian Music Industry Size (INR Bn)



COMPANY
OVERVIEW



SAREGAMA STRENGTHS

LƴŘƛŀΩǎ ƻƴƭȅ ŜƴǘŜǊǘŀƛƴƳŜƴǘ ŎƻƳǇŀƴȅ ǿƛǘƘ Lt ƻŦŦŜǊƛƴƎǎ ŀŎǊƻǎǎ ƳŜŘƛŀ ŎƘŀƴƴŜƭǎ όƳǳǎƛŎΣ ŦƛƭƳΣ ǿŜō ǎŜǊƛŜǎ !b5 ¢± ǎŜǊƛŀƭǎύΣ 
delivery platforms (physical and digital) and business models (licensing and retail)

Large intellectual property portfolio of 142K+ songs, 64 films, 1 web-series, 6K+ hours of television content

Strong licensing relationships with streaming applications and platforms for music and video 

Increasing IP library with a growing presence in all leading Indian languages

Investments and Capabilities in Data Analytics and Technology for content acquisition and IP protection

Strong financial position with track record of revenue growth, margin expansion and cash flow generation

Experienced and creative leadership through Management Team and Promoter Group



SAREGAMA

Licensing Retail Films & Web SeriesTelevision Serials

LƴŘƛŀΩǎ [ŀǊƎŜǎǘ aǳǎƛŎ Lt 

142k+
Songs

Distribution network  

20k+
Retailers

Content IP rights of 

64|1
Films |Web Series

Content IP rights of  

6k+
Hours of Television Serials

Lb5L!Ω{ hb[¸ 9ƴǘŜǊǘŀƛƴƳŜƴǘ /ƻƳǇŀƴȅinto

FY22: Rs 3585 Mn FY22: Rs 1024 MnFY22: Rs 1056 Mn

Music Films & TV

*

* Excludes one time income of INR 97 Mn

MUSIC LICENSING DIGITAL

FILMS RETAIL PHYSICAL

as well as as well as as well as
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STRATEGIC OVERVIEW

142k+ Songs | 64 Movies | 1 Web Series | 6k+ hrs of TV Series | Advantage Saregama

DigitisationDriving Growth

driving driving
~700M smart phones

Cheap Data
#stay-at-home

Digital 
Boom in India

Video/Music Streaming
Netflix / Spotify / Gaana

Social Media
YouTube / Facebook 

Video Sharing 
Instagram/ Tik Tok / Josh / Triller

Gaming
E-Commerce

Amazon/Flipkart
Chat/Mail

WhatsApp / Gmail

Increase 
in App Usage

Music
Films

Web Series
TV Series
Podcasts
Games

Increase in 
Demand for 

Content



STRATEGIC OVERVIEW

Cementingleadershipposition with New film and non-film musicacquisitionacrossHindi,
Tamil,Telugu,Bhojpuri,Gujarati,Punjabi,Malayalam,Bengaliandother regionallanguages.

ProducingTheatricalFilms in only Regionallanguagesand Web Seriesin all languages.
Revenuesecuredthrough pre-licensingto digital platforms. Scaleallowing lower cost of
production.

Building   
of New IP

Through licensing to EVERY 3rd party Digital (music, video, social) and TV platform.

Carvaantransitioningfrom being a Productwith only one-time margin to a Platform with
upfront marginandrecurringadvertisingandsubscriptionrevenue.

Monetisation 
of Existing IP

Market Leadership 
In Music Segment

60 New Films and 

Web Series Episodes
1200 - 1500 hrs
of new TV serials content

IP Creation ambition over next 3-5 years

To be a Pure Play Content Company capitalising on the global content consumption boom 

driven by the ever-increasing  Digitisation



SAREGAMA WANTS TO TAKE MARKET LEADERSHIP POSITION IN INDIAN MUSIC

+

Catalogue Strength

+
Disproportionate

share of              
New Content 
across Hindi & 

Regional Languages

Acquisition of 
Small & Mid size 

Music Catalogues to 
plug in the Content 

Gaps of last 25 years

Artiste  Management

Live Events



4,444 3,855

4,738

702

521

1024
69

44

44

FY20 FY21 FY22

Revenue from Operations (INR Mn)

Music TV Publication

763

1,451

2,230
15%

33%

38%

FY20 FY21 FY22

OIBCID (INR Mn) & OIBCID Margin

OIBCID OIBCID Margin

FINANCIAL SUMMARY

Particulars (INR Mn) FY22 FY21 Y-o-Y Growth FY20

Revenue from Operations 

Å Music 4,738 3,855 23% 4,444

Å TV & Films 1,024 521 97% 702

Å Publication 44 44 - 69

Revenue from Operations 5,806 4,420 31% 5,215

Operating Income before Content Charge, Interest 

and Depreciation (OIBCID)
2,230 1,451 54% 763

Content Chargeinclude the following charges related to the new content during the year:
1) Amount amortised in case of Royalty based deals          2)   Amount amortised against the one-time fee paid in case of Outrightpurchase based deals   3)  Marketing of new content
4)     Content charge does not include any royalty paid post recoupment of the Minimum Guarantee amount



OIBCID to PAT

Particulars (INR Mn) FY22 FY21 Y-o-Y Growth FY20

Revenue from Operations (A) 5,806 4,420 31% 5,215

Total Expenses (B) 3,576 2,969 20% 4,452

OIBCID (C= A-B) 2,230 1,451 54% 763

OIBCID Margin (%) 38% 33% 15%

Content Charge (D) 463 179 159% 176

Depreciation (E) 27 27 - 29

Finance Cost (F) 45 35 29% 67

Other Income (G) 349 309 13% 112

PBT (C-D-E-F+G) 2,043 1,519 35% 603

Tax 518 384 35% 168

PAT 1,525 1,135 34% 435

PAT Margin (%) 26% 26% 8%

Diluted EPS (Facevalue Re.1) 8.42 6.50 2.53

Content Chargeinclude the following charges related to the new content during the year:
1) Amount amortised in case of Royalty based deals   2)   Amount amortised against the one-time fee paid in case of Outright purchase based deals  3)  Marketing of new content
4)     Content charge does not include royalty paid post-Minimum Guarantee amount recouped



MUSIC SEGMENT
LICENSING & RETAILING
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15%

27%

29%

29%

3%

31%

26%

40%

Till 1960

1961-1980

1981-2000

2001-2021

Share of Saregamaõs Songs  by Decades

Hindi

29%

Bengali

20%

Tamil

9%

Telugu

6%

Punjabi

6%

Marathi

5%

Malayalam

5%

Gujrati

2%

Kannada, 

2%

Bhojpuri

1%

Others

13%

Share of Saregamaõs Songs by language

Atypicalmoviehas5 songs. Assumingamusiclabelacquires1000moviesin ayear,it will get5k songs. Bycomparison,Saregamaowns142k songs,each
digitisedwith richmetadatabehindit, givingit abigcompetitiveadvantage

SAREGAMA MUSIC IP 

FastGrowing
LicensingRevenue

34 

62 

76 

111 

141 

FY18

FY19

FY20

FY21

FY22

Catalogue Usage across OTT/YouTube/

TV Channels/Radio etc (Bn)

Onaccountof

B. Growingcustomerinterest in RetroMusicA.{ŀǊŜƎŀƳŀΩǎFocuson NewMusic C. Presenceacrossall IndianLanguages

Count of Songs Revenue

1,478 

1,949 

2,361 

2,839 

3,585 

FY18

FY19

FY20

FY21

FY22

Licensing Revenue (INR Mn)

* One time income of INR 97 Mn (FY22), 155 Mn (FY21) and INR 21 Mn (FY20) are excluded

*

*
*
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OUR MUSIC LICENSING PARTNERS

Music Streaming Partners Broadcasting Partners Video Streaming Partners

Social Media Platforms

v v

Brands

v
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Music Streaming Platforms (OTT)

MAKING MONEY FROM MUSIC

SaregamaMusicis licensedto multiple GlobalPlatforms

ÅSaregamalicensesits music to various OTT platforms for
onlinestreaming. Thissegmenthasseen>20%YoYgrowth for
Saregama, and is expected to grow even faster with
increasingnumberof peoplestayingat home

ÅThe growth is driven by both: increasingnumber of users
(growth in smartphones)andhigherusage(cheaperdata)

ÅSaregamaearnsevery time a customer listens to Saregama
ownedsongon anyOTTapp

A. MUSIC STREAMING APPS (OTT) 
Saregamahas26 channelson YouTubewith a cumulativesubscriber
baseof over64Mn (i.e. 45%increasefrom FY21baseof 44Mn)

YouTubegeneratesadvertisingrevenueson views which are shared
with Saregama. Thisalsoappliesto advertisingrunningon 3rd party
content that is using any of {ŀǊŜƎŀƳŀΩǎIP (song, lyrics, music
composition,dialogues)within the video.

Saregamahas issued1-2yrs fixed-fee licensesto other socialmedia
platforms, allowing their users to upload videos containing
Saregamasongs

B. SOCIAL MEDIA PLATFORMS (incl. Video sharing Apps)

Social Media Platforms

31

57
69

104

131

FY18 FY19 FY20 FY21 FY22

All views related to  SaregamaIP across its Owned Channels 
and User Generated Content on YouTube (in Bn p.a.)
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With the risingpopularity of video streamingin India,
platforms like Netflix, Disney+Hotstar, Amazon,MX
Player,Zee5, Alt Balajietc are aggressivelyinvestingin
Indian content. Most of these new shows license
Saregamaowned music, for the global territory, thus
creating a rapidly growing revenue stream for the
company.

Saregama issues fixed fee licenses to Program
Producersfor use of its music in their Programsthat
they in turn licenseto VideoStreamingPlatforms

C. VIDEO STREAMING PLATFORMS D. BROADCASTINGPLATFORMSςTVCHANNELS,BRANDS

ÅSaregamaLicensesits music to TelevisionChannelsfor use in
variousTV serials,reality shows,promotions, etc., and also to
Productionhousesfor usein adsrunningon TV,Digitalincluding
SocialMediaand Radio.

ÅThe Companyhas built a browser-based search functionality,
usingthe songmetadata,helpingcontent creatorsfind the best
songfit for their situation.

ÅSaregamaissues1-2 yrs fixed-fee licensesto TVchannelsfor use
of its musicin programsrunningon their channels

TV Channels, Brand AdvertisingDigital Films/Web series licensing Saregama Music

MAKING MONEY FROM MUSIC
IMDb

Dil Bekaraar

https://www.google.com/url?sa=i&url=https%3A%2F%2Fwww.imdb.com%2Ftitle%2Ftt15128116%2F&psig=AOvVaw3Y-kAViDHswuypY1yb657D&ust=1651324388772000&source=images&cd=vfe&ved=0CA0QjhxqFwoTCICcsvGsufcCFQAAAAAdAAAAABAD
https://www.google.com/url?sa=i&url=https%3A%2F%2Fwww.imdb.com%2Ftitle%2Ftt15128116%2F&psig=AOvVaw3Y-kAViDHswuypY1yb657D&ust=1651324388772000&source=images&cd=vfe&ved=0CA0QjhxqFwoTCICcsvGsufcCFQAAAAAdAAAAABAD
https://www.google.com/url?sa=i&url=https%3A%2F%2Fwww.imdb.com%2Ftitle%2Ftt15128116%2F&psig=AOvVaw3Y-kAViDHswuypY1yb657D&ust=1651324388772000&source=images&cd=vfe&ved=0CA0QjhxqFwoTCICcsvGsufcCFQAAAAAdAAAAABAD
https://www.google.com/url?sa=i&url=https%3A%2F%2Fwww.imdb.com%2Ftitle%2Ftt15128116%2F&psig=AOvVaw3Y-kAViDHswuypY1yb657D&ust=1651324388772000&source=images&cd=vfe&ved=0CA0QjhxqFwoTCICcsvGsufcCFQAAAAAdAAAAABAD


CATALOGUE STRENGTH
HOME OF LEGENDS

90%

Lata
Mangeshkar

95%

Shamshad
Begum

90%

Mohd.
Rafi

90%

Geeta 
Dutt

90%

Mukesh

80%

Kishore 
Kumar

90%
Madan
Mohan

90%

C. Ramchandra

80%

Naushad

80%

R.D. 
Burman

70%

Purshottam
Das Jalota

70%

Jagjit
Singh

80%

Asha 
Bhosle

90%

Laxmikant-
Pyarelal

90%

Kalyanjiς
Anandji

90%

Shankar ς
Jaikishan

90%

Ravi

90%

S.D. 
Burman

80%

Hari Om 
Sharan

60%

Manna 
Dey

90%

Talat
Mahmood

90%

Begum 
Akhtar

90%

Amar Singh 
Chamkila

90%

Surinder
Kaur

100%

Viswanathan-
Ramamoorthy

90%

K.V. 
Mahadevan

90%

G. Devarajan

95%

Ghantasala

90%

M.S. 
Viswanathan

% of their total released tracks with Saregama



CATALOGUE STRENGTH
MUSIC OF THE BIGGEST BOLLYWOOD FILMS



NEW BOLLYWOOD FILMS MUSIC



NEW NON-FILM MUSIC



LATEST TAMILFILM MUSIC 



LATEST TELUGUFILM MUSIC 


