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Press release for the results of Saregama India Limited. 

 for the Quarter ended September 30, 2019  

25% Q-o-Q Growth in Consolidated Revenue from Operations 

Mumbai, Nov 13, 2019: Saregama, India’s oldest music label and the youngest movie studio, announced 

its financial results for the 2nd Quarter ended Sep 30.  Company’s consolidated Revenue from Operations 

for the Q2 FY20 is Rs. 1575 Mn as compared to Rs.1259 Mn in Q1FY20, an increase of 25% Q-o-Q. 

Consolidated PAT for the Q2 FY20 is Rs 194 Mn in comparison to Rs (12) Mn in last quarter and Rs 157 Mn 

in last year same quarter.  

Licensing Income continued on its growth trajectory and registered 21% growth in revenue on Y-o-Y basis 

in H1 FY20. 

Inspite of lower footfalls in Consumer Durable and Telecom outlets during this festival season, Carvaan 

sales managed to grow. The number of units sold went up by 14% Q-o-Q to 250 K, and 19% on half yearly 

basis to 469K. The company continued its focus on increasing its penetration in mid and small-towns 

through awareness campaign and distribution network expansion. 

This was a great quarter for the films division, Yoodlee, which licensed 4 movies during this quarter; out 

of which 2 movies were delivered to Hotstar. Yoodlee films has the rare honor of being the only production 

house having original films on both Netflix and Hotstar. 

Financial Highlights:  

Financial Summary – Consolidated – Quarter-2 FY 2019-20. 

Particulars (INR Mn) 

 
 

Particulars (INR Mn) Q2-FY20 Q1-FY20 Q-o-Q Growth Q2-FY19 Y-o-Y
Revenues

• Music 1272 1102 15% 1304 -2%

• TV & Films 273 143 90% 120 128%

• Publication 30 14 114% 17 76%

Total Revenue from Operation 1575 1259 25% 1441 9%

PBT 240 2 240 0%

PAT 194 -12 157 24%
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Snapshot

India’s first song was recorded in 1902 
under the company. Earlier retailed 

under the name Gramophone 
Company of India, and then HMV

High Dividend Yield and a Zero 
Debt Company

Owning Intellectual Property (IP) 
rights for more than 120,000 

songs, 5,900+  hours of television 
serials and 25 movies

Revolutionary product Carvaan: 
Digital Music Player with 5000 
preloaded songs, easy UI and 

high quality speakers

Strong and professional 
management team with 

experienced stalwarts from the 
entertainment industry

Leading producer in terms of 
number of hours of content 

produced for Tamil television 
serials

Producing digital thematic 
films targeted at the youth 

segment

Digital licensing agreements  
across global OTT platforms, TV 
channels, radio stations, telcos

India’s oldest music label and 
youngest film production house
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Strategic Overview

120k songs IP across 18 Indian languages 
+

20% Market Share in New Film Music in next 3 yrs

25 Films IP
+

50 New Films over next 3 years

5900+ hrs of Tamil serial content IP
+

1800 hours of new content over next 3 yrs

Content Consumption thru Legal means Going Up

Rising 
Smartphone Ownership

450-500M

Falling 
Piracy

Falling
Data Prices
> Rs3/GB

Rising Individual 
based Content
Consumption

Rising 
Smartphone Ownership

450-500M

Indians spent 30% of their phone 
time on entertainment

325M people viewed video online in 
2018 growing @25%

Avg. data consumption went 
from 4 to 8 GB/pm

Greater Monetisation opportunities for 
Premium Content IP Owners

ADVANTAGE  SAREGAMA
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Company Focus on 
Top 2 tiers 

Strategic Overview

New film music acquisition across Hindi, Tamil,
Marathi and other languages

Production of thematic films / series targeted at
youth consuming on digital platforms

TV programs in South Indian languages

IP Creation

Saregama’s long term strategy is to be a pure play content company capitalising on the data boom globally
Higher monetisation of Existing IP to fund IP Creation for Future

Higher monetisation of existing content through:

Greater presence on 3rd party digital and TV
platforms globally

Launch of Saregama branded physical products
with embedded music

Saregama’s long term strategy : To be a Pure Play Content Company capitalising on the global data driven entertainment boom 

Diversified monetisation of Existing IP to fund IP Creation for Future

MUSIC

FILMS

TV SERIALS

NEWS

IP Monetisation
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Company Overview

• Saregama India Ltd., a RP Sanjiv Goenka Group Company, is India's oldest music label, youngest film
studio and a multi-language TV content producer. Over the years, the Company has expanded its
business from audio to films, TV serials, publishing, digital , retail and events.

• The Company has a music library of 1.2 lakh songs, covers 18 languages spread across eight music
categories – Bollywood, regional films, ghazals, devotional classical, Indian pop and kids music.

• Since 2017, Saregama has been making headlines again owing to the launch of two unique initiatives,
Saregama Carvaan and Yoodlee Films.

• Carvaan is a perfect blend of digital technology and a retro form factor, in less than a year from its
launch, it is now Saregama's flagship product.

• Saregama Carvaan, Carvaan Premium, Carvaan Gold and Carvaan mini are portable digital music
players that come with features such as Bluetooth, USB, FM/AM and a collection of in-built songs.

• Yoodlee Films, Saregama's film production arm is positions as writers studio. The films produced by the
studio are driven by the powerful stories targeted at young audiences across the words who primarily
consume content on personal devices

• 5,900+ hours of Tamil serial programming telecast on Sun TV and features in top 3 slots of afternoon
prime time.

2,185

3,566

5,447

FY17 FY18 FY19

Revenue from Operational  
(In INR Mn)

Music
90%

TV & Films
9%

Publication 
(Magazine)

1%

Segmental Revenue Breakup
Consolidate FY19



7

Business Verticals
Saregama is the pioneer of the Indian music industry and has evolved into a premier diversified content player with Intellectual property rights of 

songs, TV serials, movies having presence across platforms like television, radio, digital, telecom, etc.

• This segment has leadership in Tamil Sun Network channels and has been producing content for Sun TV for last 17 years and
broadcast 3-4 serials on Sun TV at any given time

• Company owns rights to 5,900+ hours of Tamil Series

• Yoodlee Films is the production division which focuses on thematic digital films in all languages with tightly controlled budgets

• This segment includes the publication of Open Magazine and a weekly current affairs and features magazine.

• Open has sustained circulation and ad revenues with an association of premium brands including Audi, Omega, Volkswagen, Toyota,
Honda, Samsung, Airtel, IBM, HP, TAJ, ITC, Skoda, etc.

• Includes intellectual property monetisation of music content.

• The Company owns global and perpetual rights for over 120,000 songs.

• The revenue is driven from various B2B partners like streaming online platforms, radio, television, caller ring tone, Youtube, brand
advertisements, films, etc.

• The Company launched its revolutionary product ‘Carvaan’ in 2017, an innovative digital audio player with preloaded songs and other
features like USB and FM radio which has been highly acclaimed and has taken the market by storm. It has now added a wifi based
return path supporting streaming content also

MUSIC

90%

FY19 Revenue Share 

TV & FILMS

9%

PUBLICATIONS

1%

Business Verticals



Financial Highlights



Consolidated
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Quarterly Financial Summary

1036
1304

1430
1127 1102

1272

116

120
121

119 143

273
15

17
20

21 14

30

Q1-FY19 Q2-FY19 Q3-FY19 Q4-FY19 Q1-FY20 Q2-FY20

Revenue (INR Mn)

Music TV Publication

138 240 205 263

2

240

12%

17%

13%

21%

0%

15%

Q1-FY19 Q2-FY19 Q3-FY19 Q4-FY19 Q1-FY20 Q2-FY20

PBT (INR Mn) & PBT Margin

PBT PBT Margin

Particulars (INR Mn) Q2-FY20 Q1-FY20 Q-o-Q Growth Q2-FY19 Y-o-Y

Revenues

• Music 1272 1102 15% 1304 -2%

• TV & Films 273 143 90% 120 128%

• Publication 30 14 114% 17 76%

Total Revenue from Operation 1575 1259 25% 1441 9%

PBT 240 2 240 0%

PAT 194 -12 157 24%
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Particulars (INR Mn) Q2-FY20 Q1-FY20
Q-o-Q 

Growth
Q2-FY19

Y-o-Y 
Growth

H1-20 H1-19
Y-o-Y 

Growth

Music 1272 1102 15% 1304 -2% 2374 2340 1%

TV & Films 273 143 91% 120 128% 416 236 76%

Publication 30 14 114% 17 76% 44 32 38%

Revenue from Operations 1575 1259 25% 1441 9% 2834 2608 9%

Other Income# 29 22 32% 10 190% 51 430 -88%

Total Revenue 1604 1281 25% 1451 11% 2885 3038 -5%

Total Expenses 1333 1248 7% 1185 12% 2581 2609 -1%

EBITDA 271 33 721% 266 2% 304 430 -29%

EBITDA Margin (%) 17% 3% 18% 11% 16%

Depreciation 11 12 -8% 9 22% 23 19 21%

Finance Cost 20 19 17 18% 39 32 22%

PBT 240 2 240 0% 242 379 -36%

Tax 46 14 83 60 136

PAT 194 -12 157 24% 182 243 -25%

Diluted EPS 11.06 -0.75 8.83 25% 10.31 13.7 -25%

Financial Performance-Quarterly

# In Q1 FY19 Other Income includes Rs.340 Mn estimated Insurance claim receivable & Total Expense includes Rs. 376 Mn towards cost of damaged stocks because of fire in the warehouse
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Balance Sheet
Equity and Liabilities (INR Mn)

As on 30th

Sep 2019
As on 31st 
Mar 2019

Shareholders Fund

(a) Equity Share Capital 174 174

(b) Other Equity 4103 4,107

Net worth 4277 4,281

(c) Non Controlling Interest 29 26

Non Current Liabilities

(a) Financial Liabilities

(i) Lease Liabilities 1 -

(b) Employee Benefit Obligations 35 28

(c) Deferred tax liabilities (Net) 556 581

Current Liabilities

(a) Financial Liabilities

(i)Borrowings 487 638

(ii)Trade Payables 624 564

(iii) Lease Liabilities 8 -

(iv)Other Financial Liabilities 436 421

(b) Other Current Liabilities 226 183

(c) Provisions 399 357

(d) Employee Benefit Obligation 17 9

Total 7095 7,088

Assets (INR Mn)
As on 30th

Sep 2019
As on 31st 
Mar 2019

Non Current Fixed Assets

(a) Property, Plant and Equipment 2057 2,057

(b) Right of use Asset 9 -

(c) Investment Properties 23 24

(d) Intangible assets 70 71

(e) Financial Assets

(i) Investments 1352 1,483

(ii)Loans 52 49

(iii)Other Financial Assets - -

(f) Other Non Current Assets 15 16

Current Assets

(a) Inventories 984 963

(b) Financial Assets

(i)   Trade Receivables 1364 1,098

(ii)  Cash and cash equivalents 104 50

(iii) Bank Balances other than (ii) above 18 18

(iv)Loans 2 2

(c) Current Tax Assets (Net) 396 349

(d) Other Current Assets 649 908

Total 7095 7,088
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Particulars (INR Mn) FY20 – H1 FY19

Pre-Tax Profit 242 847

Change in other operating activities ( Non Cash Items) 1 -163

Change in Working capital 182 -916

Taxes Paid -119 -125

Net cash generated from/(used in) Operating Activities (A) 305 -358

Net cash (used in) Investing Activities (B) -16 -63

Repayment/Proceed from Short term Borrowing -151 479

Proceeds from Issue of Share Capital 2 -

Dividend and taxes thereon paid -63 -62

Interest Paid -23 -38

Net cash generated from/(used in) Financing Activities ( C ) -235 379

Net Inc./(Dec.) in Cash and Cash Equivalent 54 -42

Cash and Cash Equivalents at the beginning of the period 50 92

Cash and Cash Equivalents at End of the period 104 50

Cash Flow Statement



Standalone
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Quarterly Financial Summary

997
1264

1385
1121 1065

1229

116

121
121

119 143

273

Q1-FY19 Q2-FY19 Q3-FY19 Q4-FY19 Q1-FY20 Q2-FY20

Revenue (INR Mn)

Music TV

138 233 193 259 20
210

13%

15%

14%

21%

2%

14%

Q1-FY19 Q2-FY19 Q3-FY19 Q4-FY19 Q1-FY20 Q2-FY20

PBT (INR Mn) & PBT Margin

PBT PBT Margin

Particulars (INR Mn) Q2-FY20 Q1-FY20 Q-o-Q Growth Q2-FY19 Y-o-Y

Revenues

• Music 1229 1065 15% 1264 -3%

• TV & Films 273 143 91% 121 126%

Total Revenue from Operation 1502 1208 24% 1385 8%

PBT 210 20 950% 233 -10%

PAT 164 5 3180% 150 9%
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Particulars (INR Mn) Q2-FY20 Q1-FY20
Q-o-Q 

Growth
Q2-FY19

Y-o-Y 
Growth

H1-20 H1-19
Y-o-Y 

Growth

Revenue from Operations 1502 1208 24% 1384 9% 2710 2497 9%

Other Income# 29 32 -9% 23 26% 61 454 86%

Total Revenue 1531 1240 23% 1407 9% 2771 2951 -6%

Total Expenses 1290 1190 8% 1148 12% 2480 2530 -2%

EBITDA 241 50 382% 259 -7% 291 421 -31%

EBITDA Margin (%) 16% 4% 19% 11% 17%

Depreciation 11 11 0% 9 22% 22 17 29%

Finance Cost 20 19 5% 17 18% 39 32 22%

PBT 210 20 950% 233 -10% 230 372 -38%

Tax 46 15 83 61 136 -55%

PAT 164 5 3180% 150 9% 169 236 -28%

PAT Margin (%) 11% 1% 11% 6.3% 8%

Comprehensive Income -95 -5 -100 -101 -159

Total Profit including 
Comprehensive Income( Net of tax)

69 -0.4 50 68 77

Diluted EPS 9.43 0.29 3152% 8.58 10% 9.72 13.51 -28%

Financial Performance

# In Q1 FY19 Other Income includes Rs.340 Mn estimated Insurance claim receivable & Total Expense includes Rs. 376 Mn towards cost of damaged stocks because of fire in the warehouse.
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Equity and Liabilities (INR Mn)
As on 30th Sep 

2019
As on 31st Mar 

2019

Shareholders Fund

(a) Equity Share Capital 174 174

(b) Other Equity 4092 4,087

Net worth 4266 4,261

(c) Non Controlling Interest
- -

Non Current Liabilities

(a) Financial Liabilities

(i) Lease Liabilities 1

(b) Employee Benefit Obligations 31 25

(c) Deferred tax liabilities (Net) 536 557

Current Liabilities

(a) Financial Liabilities

(i)Borrowings 457 608

(ii)Trade Payables 576 526

(iii) Lease Liabilities 8

(iv)Other Financial Liabilities 420 411

(b) Other Current Liabilities 212 166

(c) Provisions 398 356

(d) Employee Benefit Obligation 16 8

Total 6921 6,918

Balance Sheet
Assets (INR Mn) As on 30th Sep 

2019
As on 31st Mar 

2019

Non Current Fixed Assets

(a) Property, Plant and Equipment 2056 2,056

(b) Right to use assets 9 -

(c) Investment Properties 23 24

(d) Intangible assets 68 69

(e) Investments in subsidiaries and  Joint Venture 158 158

(f) Financial Assets

(i) Investments 1105 1,212

(ii)Loans 48 46

(iii)Other Financial Assets - -

(g) Other Non Current Assets 14 15

Current Assets

(a) Inventories 941 924

(b) Financial Assets

(i)   Trade Receivables 1405 1129

(ii)  Cash and cash equivalents 32 15

(iii) Bank Balances other than above 18 18

(iv)Loans 15 13

(v)Other Financial Assets 2 1

(c) Current Tax Assets (Net) 384 336

(d) Other Current Assets 643 902

Total 6921 6,918
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Particulars (INR Mn) FY20 – H1 FY19

Pre-Tax Profit 230 823

Change in other operating activities ( Non Cash Items) 14 -34

Change in Working capital 156 -897

Taxes Paid -119 -122

Net cash generated from/(used in) Operating Activities (A) 281 -230

Net cash (used in) Investing Activities (B) -29 -197

Repayment/Proceed from Short term Borrowing -151 479

Proceed from issue of share capital 2 -

Dividend and taxes thereon paid -63 -63

Interest Paid -23 -38

Net cash generated from/(used in) Financing Activities ( C ) -235 378

Net Inc./(Dec.) in Cash and Cash Equivalent 17 -49

Cash and Cash Equivalents at the beginning of the period 15 64

Cash and Cash Equivalents at End of the period 32 15

Cash Flow Statement



Operational Highlights
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Music Segment Operational Highlights

889 1,024 1,076 1,447 1,413 1,573

Q1-FY19 Q2-FY19 Q3-FY19 Q4-FY19 Q1-FY20 Q2-FY20

OTT Streams (Mn) per Quarter 

594 914 784 1,109 958 1,134

Q1-FY19 Q2-FY19 Q3-FY19 Q4-FY19 Q1-FY20 Q2-FY20

YouTube Views (Mn) per Month

Saregama invested Rs.56 Mn in FY18 and Rs.324 Mn in FY19 in new music rights acquisition

Views count is from 25 Channel owned by SaregamaNos. till Q4 are Actualised and Q1 and Q2 Nos. included estimated Nos.

Licensing Revenue registered Y-o-Y Growth in H1 FY-20 at the rate of 21%
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164 229 297 214 219 250

Q1-FY19 Q2-FY19 Q3-FY19 Q4-FY19 Q1-FY20 Q2-FY20

Carvaan Sales (units ‘000s)

Music Segment Operational Highlights

Future Outlook

Carvaan Karaoke to be launched  

Revised Annual Estimates for FY 20: 1000K units

2.1K new billing dealers added in Q2 total 26.8K dealers

Gross margin for Carvaan is 25% in Q2 of FY-20

• Lower than expected Festival sales  
• Lower footfalls in Consumer Durable & Telecom outlets
• Carvaan 2.0 sale growing. Active Usage : 86%  

• Continued focus on increasing mid to small towns penetration
• Awareness creation
• Distribution network expansion
• Carvaan Mini - Legends, Gurubani and Bhagwad Gita- driving growth
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Films & TV Segment Operational Highlights

• Roja moves to 7pm slot. Highest TRP Tamil Program in India. Its being
recreated in two languages and is successfully running in three languages on
Sun TV (Tamil), Gemini TV (Telugu) and Udaya TV (Kannada)

• Advertising revenue improved on the back of high program TRPs

• Serial Valli made its finale in Sep’19 after completing seven successful years.
Its was on of the longest running Tamil serial on Sun TV and completed
1950+ episodes.

Future Outlook

• Next two quarters should maintain the
performance

Film Segment

Hotstar premiered its Originals Films with 2 Yoodlee Films
• Chhappad Phaad Ke on 18th Oct.
• Kanpuriye on 25th Oct.

KD
• Featured in New York Indian Film Festival And Ottawa Indian Film 
• Nagavishal won the best actor award at the 10th Jagran Film Festival 2019
• Official selection at the Annual Asian American International Film Festival

Noblemen
• Limited release in theatres. Rave reviews. Premiered on Netflix from 5th Oct

Yoodlee Films is the first production house to have released original films on both Netflix and Hotstar

Future Outlook

• Tamil film, KD, to be released in theatre

TV Segment



Financial Overview
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Standalone Income Statement

Particulars (INR Mn) FY19 FY18 FY17

Revenue from Operations 5,244 3,456 2,081

Other Income# 595 142 159

Total Revenue 5,839 3,598 2,240

Total Expenses 4,920 3,115 2,003

EBITDA 919 483 237 

EBITDA Margin (%) 18% 14% 11%

Depreciation 30   38 41 

Finance Cost 66        34 23 

PBT 823 411 173

Tax 304 106 73

PAT 519 305 100

PAT Margins 9% 8% 5%

Other Comprehensive Income -16 136 1,301

Total Comprehensive Income (After Tax) 503      441 1,401 

Diluted EPS (INR) 29.8 17.5 5.7

# In  FY2018-19 other income includes Rs. 322 MN estimated Insurance claim receivable & Total Expense includes Rs. 376Mn towards cost of damaged stocks because of fire in the warehouse.
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Equity and Liabilities (INR 
Mn)

FY19 FY18 FY17

Shareholders Fund

(a) Equity Share Capital 174 174 174

(b) Other Equity 4087 3,647 3,236

Net worth 4261 3,821 3,410

Non Current Liabilities

(a) Employee Benefit Obligations 25 21 19

(b) Deferred tax liabilities (Net) 557 456 424

Current Liabilities

(a) Financial Liabilities

(i)Borrowings 608 129 -

(ii)Trade Payables 526 386 371

(iii)Other Financial Liabilities 411 347 115

(b) Other Current Liabilities 166 116 68

(c) Provisions 356 359 262

(d) Employee Benefit Obligation 8 7 16

Total 6,918 5,642 4,685

Standalone Balance Sheet

Assets (INR Mn) FY19 FY18 FY17

Non Current Fixed Assets

(a) Property, Plant and Equipment 2056 1,881 1,893

(b) Investment Properties 24 24 25

(c) Intangible assets 69 61 62

(d) Investments in subsidiaries and  
Joint Venture

158 155 155

(e) Financial Assets

(i) Investments 1,212 1,234 1,076

(ii)Loans 46 34 42

(iii)Other Financial Assets - - -

(f) Other Non Current Assets 15 112 19

Current Assets

(a) Inventories 924 473 99

(b) Financial Assets

(i)   Trade Receivables 1129 781 556

(ii)  Cash and cash equivalents 15 64 156

(iii) Bank Balances other 18 16 1

(iv)Loans 13 5 28

(v)Other Financial Assets 1 1 1

(c) Current Tax Assets (Net) 336 414 413

(d) Other Current Assets 902 387 159

Total 6,918 5,642 4,685
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Consolidated Income Statement

Particulars (INR Mn) FY19 FY18 FY17

Revenue from Operations 5447 3,566 2,185

Other Income # 564 102 133

Total Revenue 6,011 3,668 2,318

Total Expenses 5,065 3,203 2,090

EBITDA 946 465 228

EBITDA Margin (%) 17% 13% 10%

Depreciation 33 42 44

Finance Cost 66 34 24

PBT 847 389 160

Tax 304 106 73

PAT 543 283 87

PAT Margins 9% 8% 4%

Other Comprehensive Income -13 164 1,402

Total Comprehensive Income (After Tax) 530 447 1,489

Diluted EPS (INR) 31.2 16.2 4.9

# In  FY2018-19 other income includes Rs. 322 Mn estimated Insurance claim receivable & Total Expense includes Rs. 376Mn towards cost of damaged stocks because of fire in the warehouse.
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Consolidated Balance Sheet

Equity and Liabilities (INR Mn) FY19 FY18 FY17

Shareholders Fund

(a) Equity Share Capital 174 174 174

(b) Other Equity 4107 3,643 3,223

Net worth 4281 3817 3397

(c) Non Controlling Interest 26 23 25

Non Current Liabilities

(a) Employee Benefit Obligations 28 24 22

(b) Deferred tax liabilities (Net) 581 479 444

Current Liabilities

(a) Financial Liabilities

(i)Borrowings 638 159 30

(ii)Trade Payables 564 404 384

(iii)Other Financial Liabilities 421 359 125

(b) Other Current Liabilities 183 149 91

(c) Provisions 357 361 263

(d) Employee Benefit Obligation 9 8 16

Total 7,088 5783 4,797

Assets (INR Mn) FY19 FY18 FY17

Non Current Fixed Assets

(a) Property, Plant and Equipment 2057 1884 1897

(b) Investment Properties 24 24 25

(c) Intangible assets 71 65 67

(d) Investments in subsidiaries and Joint Venture - - -

(e) Financial Assets

(i) Investments 1483 1510 1316

(ii)Loans 49 40 47

(iii)Other Financial Assets - - -

(f) Other Non Current Assets 16 112 20

Current Assets

(a) Inventories 963 493 103

(b) Financial Assets

(i)   Trade Receivables 1098 730 523

(ii)  Cash and cash equivalents 50 92 190

(iii) Bank Balances other 18 16 1

(iv)Loans 2 2 27

(v)Other Financial Assets 0 0 -

(c) Current Tax Assets (Net) 349 423 419

(d) Other Current Assets 908 392 162

Total 7,088 5783 4,797
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Financial Charts (Consolidated)

Total Revenue (INR Mn)

Diluted EPS (INR) PE Ratio

EBITDA and EBITDA Margin (%) PAT and PAT Margin (%)

ROCE%*

228 465 946

10%

13%

17%

FY17 FY18 FY19

EBITDA EBITDA Margin (%)

2,318 3,668 6011

FY17 FY18 FY19

87 283 543

4%

8%
9%

FY17 FY18 FY19

PAT PAT Margin (%)

4.9 16.2 31.2 

FY17 FY18 FY19

5.1%

14.3%

22.2%

FY17 FY18 FY19

47.7 40.5 18.9 

FY17 FY18 FY19
*Capital Employed =  share capita. security premium & free reserves
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Capital Market Data

Promoters
59.08

FII
2.09

DII
1.73

Others
37.1

Shareholding Pattern as on 30th September, 2019
Price Data (As of 30th September, 2019) INR

Face Value 10.0

Market Price 345.7

52 Week H/L 636.6/302.2

Market Cap (INR Mn) 6,023.5

Equity Shares Outstanding (Mn) 17.4

1 Year Avg. Trading Volume ('000) 29.

-40%

-30%

-20%

-10%

0%

10%

20%

30%

Oct-18 Nov-18 Dec-18 Jan-19 Feb-19 Mar-19 Apr-19 May-19 Jun-19 Jul-19 Aug-19 Sep-19

Saregama Sensex
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Disclaimer

Saregama India Ltd. Disclaimer:
No representation or warranty, express or implied, is made as to, and no reliance should be placed on, the fairness, accuracy, completeness or correctness of the information or opinions
contained in this presentation. Such information and opinions are in all events not current after the date of this presentation. Certain statements made in this presentation may not be based
on historical information or facts and may be "forward looking statements" based on the currently held beliefs and assumptions of the management of Saregama India Ltd., which are
expressed in good faith and in their opinion reasonable, including those relating to the Company’s general business plans and strategy, its future financial condition and growth prospects
and future developments in its industry and its competitive and regulatory environment.

Forward-looking statements involve known and unknown risks, uncertainties and other factors, which may cause the actual results, financial condition, performance or achievements of the
Company or industry results to differ materially from the results, financial condition, performance or achievements expressed or implied by such forward-looking statements, including
future changes or developments in the Company’s business, its competitive environment and political, economic, legal and social conditions. Further, past performance is not necessarily
indicative of future results. Given these risks, uncertainties and other factors, viewers of this presentation are cautioned not to place undue reliance on these forward-looking statements.
The Company disclaims any obligation to update these forward-looking statements to reflect future events or developments.
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Moderator: Ladies and gentlemen, good day and welcome to the Saregama India Q2 FY2020 results 

Conference Call, hosted by Anand Rathi Shares and Stock Brokers. As a reminder, all 

participant lines will be in the listen-only mode and there will be an opportunity for you to 

ask questions after the presentation concludes. Should you need assistance during the 

conference call, please signal an operator by pressing “*” then “0” on your touchtone 

phone. I now hand the conference over to Mr. Shobit Singhal from Anand Rathi Shares and 

Stock Brokers. Thank you and over to you Sir! 

Shobit Singhal: Thank you Stanford. Good afternoon to all of you. Welcome to the Q2 FY2020 earnings 

conference call of Saregama India Limited. From the management side, we have today Mr. 

Vikram Mehra, Managing Director, Mr. Vineet Garg, CFO and Mr. B.L Chandak, the 

Executive Director. Now I would like to handover the floor first to Mr. Vikram Mehra for 

his opening remarks post that we can start with the Q&A session. Over to you Sir! 

Vikram Mehra: Good afternoon everyone. As we have committed in the last quarterly call, we are back to 

our usual profitable position at this quarter at a consolidated level, right now we wrote 

around 157 Crores revenue from operations which is around at 25% growth over the last 

quarter and a 9% growth on a year-on-year basis. More importantly compared to 20 lakhs 

PBT in the last quarter, we have gone back to a 24 Crores PBT in this quarter. So overall a 

good quarter as far as the numbers are concerned, but these numbers are hiding the 

toughness that we people are facing in the market. We are not immune to what is happening 

across in the market. The environment has been very, very tricky for us like for many other 

companies. What we are realizing right now all around that discretionary purchases 

whenever that need to be done by the consumer they are getting postponed, so on 

mandatory purchases right now is if I have to buy a soap, if I have to buy a toothpaste there 

is no change in the purchase behavior of people, which ever product they believe are a kind 

of luxury or something that they can postpone by a few weeks, months they are just going 

out there and postponing it and we have seen category after category many of us spend 

enough time talking to consumer at the retail outlet, it has been a difficult quarter with that 

kind of consumer sentiment and for us if this kind of sentiment hurts us from two sides. One 

we are in the market of selling products like Carvaan, other we had also dependant on 

advertising revenue because of a YouTube business and TV serial business on Sun TV. 

When brands start getting hurt right now on the revenues the first thing they do is to start 

squeezing the advertising spends which means we get affected on that side too. So all that 

has happened right now in this quarter. To more specifics how the question can happen 

right now and then how did we manage keep our head over the water, I think the music 

licensing business has helped us a lot. That continues to be a core business, I keep on saying 
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call after, call after call, that the primary business of Saregama is IP creation and IP 

monetization and we will never take our focus away from that. The music part of that did 

very, very well, we people have been growing at 21% if I see on a half year numbers, on a 

year-on-year basis right now the licensing business grew by 21% in all verticals, streaming, 

publishing and to some extent even Youtube at least in first few months did pretty well. The 

good part about this is just an MG minimum guarantee growth, we are also seeing actual 

growth in terms of number of streams on OTT platform or number of views on Youtube 

platform. Just because there is a mandhi in the market right now does not mean people stop 

listening to songs, and that is a great part. If fact a lot of other empirical data tells us that 

whenever there is a recession hitting out there the consumption of entertainment goes up. 

So that part of our business is quite rock solid.  

 As far Carvaan is concerned we said it in April and I continue in July August call that our 

focus now onwards is to expand the footprint of Carvaan outside the top four or six towns. 

We want more and more traction to come right now from the class 2 towns, the Luknow’s, 

Jaipur’s, the Ujjain’s, Calicut, and the Coimbatore of the world, we are expanding there 

through our dealer network in a very aggressive fashion. We already have a 27000 retail 

network footprint in the country. In fact, this quarter 46% of our sale has come right now 

from a smaller towns which is a steady increase that we are seeing quarter after quarter 

because our focus is sitting there. 

 As I said in the beginning the overall consumer sentiment right now was lukewarm. People 

took Carvaan as a discretionary purchase something that an Indian mind they decided right 

now is needed to postpone it. The other problem which gone back and hit us in this quarter 

was the online sales that was being done which became very, very popular. Online sale 

meant right now are whatever data I understand around 60% of all the mobile sales in this 

quarter ended up happening on the online means. Some 45% of television sale happened 

through the online means, which means lower and lower number of people actually walked 

into our consumer durable store or a telecom store. One the sentiment is down, second 

people are buying right now online rather than the Brick and Mortar stores, we primarily 

sell from the Brick and Mortar store and not online. Reason being Carvaan being a new 

category and a new brand, most people want to touch and feel it before they go and buy the 

product. We have not reached the maturity level of a TV or a mobile phone that somebody 

can just go out their without seeing it purchase it from the online means so we are more 

dependent on the Brick and Mortar shops, there were low footfalls in the Brick and Mortar 

shop, it affected us also. On an overall basis right now, our numbers have grown, the 

Carvaan has still been able to mange to grow to 250000 units right now in the quarter, it is 
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some magic, no. What are we people doing right now, we are pushing more and more of 

Carvaan mini, rather than Carvaan. Even when some prebuying started happening for 

Diwali, for corporate gifting we started seeing right now many of the people saying that 

they cannot afford this year to gift a Rs. 6000 product any longer. These are same bunch of 

people who used to buy products for this much of budget till last year. The sentiment being 

down, many of them decided that their budgets of gifting will come down. Remember it is 

also a discretionary thing to corporate gifting during Diwali time. What we people did right 

now is start pushing Minis during that time and we were able to sell large amount Carvaan 

Minis in pre-Diwali and pre-Dussehra, also the launch of Gurbani and Bhagavadgita has 

does a lot these were new units in the market right now, people have not seen the product, it 

worked beautifully with the Dussehra and Diwali timeframe so we were able to go back and 

cope up the loss of Carvaan sale by selling of more of Carvaan mini, but yes if you sell 

more of Carvaan Minis than Carvaan right now, then the average price that you are talking 

of a Carvaan unit being sold has come down this quarter.  

 I have told that the bad news right now that people were postponing their discretionary 

purchase but the good part is every consumer data that we people have collected this quarter 

and the quarter before that keeps on throwing back very high intention to buy scores for 

Carvaan. We have high intention to buy scores, we have low urgency to buy score, so most 

people when the hear about Carvaan say yes it is great product, I want to buy it, the 

movement you ask them right now is this the product you will buy immediately in the 

current environment those score seem to be showing low, the people are saying yes “good 

one, will buy it”, it is not that I want to buy it right now. We know with that as the 

sentiment right now, we know that the pressure on Carvaan sales is going to continue, is not 

going to go back and fall down dramatically. What we people know that going forward as 

things become better we will able to once again up the overall number of Carvaan sale, till 

that time we have decided a take a very tight control on all the cost which are related to 

Carvaan which means sales and marketing budgets and we will be enforcing that in this Q3 

and Q4.  

 The great story about Carvaan this quarter was the growth of Carvaan 2.0. Having said 

Carvaan 2.0 is our attempt to convert Carvaan from a one time margin product to a product 

which can keep on giving you revenue on an ongoing basis either through advertising or 

subscription, Carvaan 2.0 has got a wifi based return path which allows us to keep on 

streaming new content which we can update on a daily basis to the customer as the 

popularity of this content starts going up, we should be able to make money right now 

through advertising. Initially we launched only the content that we people owned, the 
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popularity of Carvaan 2.0 can be seen by the means right now that big brands like BBC or 

TIKTOK or some of the radio stations they have come out and Moneycontrol they have all 

come out there and also offered their content as part of Carvaan 2.0. We believe in the days 

to come right now, Carvaan 2.0 can be positioned as the best of Youtube meets a Tata Sky 

setup box, meaning can I attract more and more content creative to offer their content but 

like Tata Sky we will be very choosy about what content is going to go through and if we 

make any money on it right now, we will be happy to share that revenue with the content 

creator. This way more and more content creators will be ready to make good quality 

content for Carvaan 2.0. It may just be a game changer as we go ahead.  

 TV business of ours, the content that we create for Sun TV after 8 quarters of repeatedly 

coming out there and saying that the numbers are doing okay but in terms of rating but we 

have done great in terms of advertising, this quarter has been a change, in spite of all the 

advertising cut pressure. I think we may be the only guys right now who are happy about 

their advertising revenue growth and this is courtesy one serial of our called Roja, which 

has now become the number 1 Tamil show in terms of rating. Saregama had never had a 

program which was overall the number one show. The benefits of being a number one show 

is that you can go back and ensure that the all the advertising time which is their get sold 

comfortably. We believe right now this trend should continue in Q3 and Q4 also because of 

this top program that we people own today. 

 Another commitment we have been making right now, two years back we told you we are 

entering the film project in the Yoodlee that the stay up had give us time to establish 

ourselves and second year we were able to break even, from this year onwards right now we 

will be writing profit and that is what it has happened out here. We have sold four movies, 

we have been able to go back and write profits in this quarter. The big thing for us was that 

we are only production studio today which has been able to give original film both to 

Netflix and Hotstar. In fact Hotstar started it original films business with two back to back 

films right now coming from Saregama cable under the Yoodlee brand name.  

 So overall a difficult quarter for management team in terms of financial numbers, we have 

come good and we hope to hold this momentum going forward. Thank you. 

 Happy to take questions now. 

Moderator: Thank you very much Sir. Ladies and gentlemen, we will now begin the question and 

answer session. The first question is from the line of Ravi Naredi from Naredi Investments. 

Please go ahead. 
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Ravi Naredi: Nice to listen on everything. Sir in spite of launching so Carvaan of different nature, we 

could not achieve good numbers. Can you tell about this? 

Vikram Mehra: Let me explain to you right now. First we launched various kind of Carvaan variant to 

ensure that we have a product that each of the price point starting from Rs.2500 all the way 

to Rs.12000. Also since we are newbie in the consumer durable business, to get enough 

shelf space at the dealer outlet it is mandatory that you have multiple variants otherwise 

dealer does not even give you any shelf space. If you walk to that consumer durable outlet 

today and that is kind of challenge from my side. You will find Carvaan getting great space 

in spite of we people not seeing dealer outlet anything for it. It is there are ranges large 

enough range. In terms of why the numbers, numbers we have grown this is one of the 

biggest quarters you have seen. We have sold 250000 units of Carvaan. What we are seeing 

right now is that the higher price Carvaan sale not go up. It is a lower Carvaan Minis which 

does much better which is nothing but a reflection of what the environment today is. People 

are not buying products right now which will dispose purchase decision can be postponed. 

 As a management team, I can again repeat right now we are not worried, we know that the 

intention to buy is high, the movement the overall sentiments in the country become better, 

people are ready to go back and not postpone purchase decision but buy things, Carvaan has 

got a very strong equity, till that time we will control our cost structures connected to 

Carvaan very stringently so that the bottom line can be maintained. 

Ravi Naredi: Right and what was the net profit margin for Carvaan in Q2.  

Vikram Mehra: I cannot go in that much of detail. We have maintained a gross margin of 25% and my 

commitment is there right now that by the end of the year Carvaan will be a very low net 

margin business. It will not be a loss making margin business, it will not a high margin 

business, this year and next year. So both years right now, Carvaan will remain low net 

margin business, FY2021-FY2022 onwards the Carvaan starts becoming high single digit 

net margin business.  

Ravi Naredi: Okay so now onwards we are more looking about the other income? 

Vikram Mehra: Sorry Sir did not get you? 

Ravi Naredi: Licensing income we are basing on licensing income? 
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Vikram Mehra: No Sir licensing income is growing very well. Licensing income as I told you right now if I 

do 6 months numbers right now on a year-on-year we grew by 21% and we are easily 

confident that this trend is going to go back and become better only in the next two quarters. 

We will continue to grow right on pushing Carvaan knowing very well that expecting some 

big numbers from Carvaan around maybe difficult unless overall consumer sentiments in 

the market improve. 

 It will not be drag on the bottom line that is a commitment I can make on behalf of the 

management. 

Ravi Naredi: Ok thank you Sir. 

Moderator: Thank you. The next question is from the line of Priyankar Sarkar from HSBC Asset 

Management. Please go ahead. 

Priyankar Sarkar: So congratulations on a good set of numbers. 

Vikram Mehra: Thank you. 

Priyankar Sarkar: In fact the other numbers compared to numbers of other companies in this tough 

environment so it is a great result I would say. Sir couple of questions on the movie 

business, Sir how many have we produced till date starting from Ajji the first movie? It is 

my first question. Second is that are we going to be profitable on each and every movie like 

cost plus model or is it going to be like on a portfolio basis will be making money? that is 

my second question and what is the three year kind of target for the movies. We had some 

pretty aggressive target back in the days that year and a half back do we still maintain those 

kind of figures, if you can kindly elaborate on that? 

Vikram Mehra: So let me answer your question number 2 philosophically, our approach in the movie 

business is that every movie has to make money. We do not believe in a scenario right now 

that one big movie can come out then recover the cost of all the flop movie, that is why our 

focus is more, our digital focus rather than a theatrical focus internally we people look at 

this the right now that the worst case scenario a movie has to recover 75% of its cost. On 

this juncture as the equity of Yoodlee as a film production house is going up, we are able to 

grow back and start getting revenues for us which are in sync with the kind of value we 

bring and hence we are turning profitable. Our cost structures have not changed that much 

right now. Earlier people were treating us as a newbie who had no experience of making 

films now with 8 our films with Netflix and two sitting in Hotstar of which five of the films 
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are originals, there is a decent amount of credibility we have gone on there and built. Today, 

right now there is a list by a very senior media journalist which has come out, which is 

saying 200 of the greatest films of this decade. Out of the 200 greatest across all languages 

of India, 3 are Yoodlee films. So we are getting a credibility built right now which allows 

us to charge a better premium for the content we bring to the table. For your first question, 

you said how many films, we people are in a various stages of production which include 

around 17 films are there of which 10 deals have already been done, remaining 7 as they 

keep on getting ready, deals will keep on happening. 

 Our bigger target right now how much will we do, we continue maintaining right now that 

we are looking at 100 films over 5 year. Our process are build that we can do these many 

number of films as a catalogues start becoming bigger and bigger, first our negotiation 

power goes up, second what you guys will appreciate a lot is of typical movie when I am 

giving it right now for a licensed to a Netflix, if it is a short-term license we are writing off 

the entire cost the first time when we are licensing the deal, so cost is written off, when it 

come for renewal whatever money comes right now straight coming to the bottom line, so 

as these movies keep on coming out right now for the second tranche of licensing and the 

third tranche of licensing right now, there is good money to be made and with so many 

video platforms in the country and abroad there is a dearth of good content. Any of us who 

watches Netflix and Hotstar and Amazon always keep on complaining there is a shortage of 

content, so we know production houses right now which have got a good reputation who 

keep on maintaining quality right now in their content will be in a good position to keep on 

getting renewals for their movie deals. 

Priyankar Sarkar: Sir there are so many if you go to area like Lokhandwala every 100 meter there is a 

production house and everybody aim is to sell it to the Netflix and Amazon of the world, so 

what is it actually that is getting differentiated? 

Vikram Mehra: But how is it right now we are the only people, give me one production house which, I am 

not talking about theatrical films so lets not get Salman, Sharh Rukh and Akashay or an 

Aamir move in this game right now, because they are not in that game. Give one production 

house since you know about this area which has even put two films right now on Netflix, 

we are the only guys who have got 8, so there is something we are doing right, is the same 

way that we are doing something right in a music selection when you go out there and we 

are making new music also profitable for us. We have a very robust process developed 

internally on script selection. It is not that we are the creatively genius people out here, we 

have used a lot of left-brain part of ours to build system and processes which are 

independent of the films head or the managing director of this company to decide which 
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film should go through. Our processes throughout the best possible script, the way we 

people go out and manage our cost structures right now, I am extremely proud. I am happy 

to comment anytime I am ready to go back and share that with you which ensure that every 

movie of ours gets over on-time and under cost. Those are things which are giving 

advantages. 

Priyankar Sarkar: Fair enough Sir. Thank you. thanks a lot for answering my question. 

Moderator: Thank you. The next question is from the line of Jaydeep Merchant from Janak Merchant. 

Please go ahead. 

Jaydeep Merchant: Hi Vikram, congratulations on the good numbers. 

Vikram Mehra: Thank you. 

Jaydeep Merchant: Vikram just wanted to understand the status of the stock appreciation rights, if you have any 

comments to make on that. 

Vikram Mehra: All we have right now that we have now the AGM approvals to go back and covert these 

stock appreciation rights in to stock options and we will start work on this right now 

immediately so you will action happening out from next week onwards. 

Jaydeep Merchant: Okay thank you. 

Vikram Mehra: So we are very clear right now the parties who are affected in this right now stock 

appreciation right they have also given the clearance out there to it, board has given the 

clearance, AGM level we have got the clearance. We are moving on it immediately. 

Jaydeep Merchant: Okay thank you Vikram. 

Moderator: Thank you. The next question is from the line of Kush Gangar from Care PMS. Please go 

ahead. 

Kush Gangar: Was Saregama Carvaan profitable at net business for current quarter Q2? 

Vikram Mehra: Let me not get into Q2 level right now. Was Saregama Carvaan profitable things in 2018-

2019? Yes, low single digit net margins. What will Saregama Carvaan be in 2019-2020? 

Very low single digit net margins numbers. Quarter becomes a very tricky part what 
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happened in the first quarter, the marketing was done up front and suddenly that quarter 

started looking pretty bad right now while the benefits of that are coming to the Q2, so if do 

quarter by quarter right now, it becomes a tricky part because we booked the marketing cost 

immediately while sales happens right now after a lag. On yearly basis I can go back and 

tell you right now it will be very low single digit net margin numbers. 

Kush Gangar: Comparable to last year? 

Vikram Mehra: Comparable to last year maybe lower than last year. 

Kush Gangar: Okay the reason why I am asking is because segmental results, your films divisions did 

superb, that is the reason the fall in music profitability got overshadowed so compared to 

last year the music division did poorly in terms of profitability so that is the reason I was 

asking about? 

Vikram Mehra: The problem is the phasing part. All I can go back and tell you right now last year in the 

first six months the marketing spends on Carvaan were low, second six months they became 

higher, this time the first six month we have seen a higher marketing spends on Carvaan, 

next six months you may see lower. So the movement we come to the end of the year I will 

be in a better position to answer this which is the nature of how the spends have been done. 

Second part, I said it in my opening part, I am again acknowledging it. The reality is that 

though we have grown Carvaan sales to 250000 units in this quarter which is a very 

substantial growth majority of the growth has come Carvaan Minis which is a lower priced 

SKU. Our gross margins have maintained at 25% right now, but the average check value 

starts coming down.  

Kush Gangar: So last year we did around 100 Crores in advertisement and sales promotion and this year 

figures should be similar to those level? 

Vikram Mehra: So let me not comment on this directly. Again when you say advertising right now that 

number that you see not just Carvaan it includes all the new music that we people acquired 

the marketing of that which is a commitment we make to the movie producer also sits under 

this, so why this queue starts happening right now, in Q3, there is no new film music that 

we are releasing. In Q4, there maybe 2-3 new film music that we will be releasing so the 

only marketing spends will start looking higher, that is not connected to Carvaan. 

Kush Gangar: Okay and the reason for trade receivables increasing by around 30 Crores? 
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Vineet Garg: We sold 4 movies this last quarter, so I think that is one the reason the receivables for that 

some is received and some is in the line of receiving and there is small increase in 

receivables for the retailer as well because the number is quite high compared to the last 

year quarter as well and this year quarter as well, so I think it is a normal standard trade 

period, there is no extended period. 

Kush Gangar: Our films segmental revenue profitability was quite high, was that primarily due to ad time 

getting used in Sun TV? 

Vikram Mehra: No nothing with that right now, so film profitability nothing do with it, the film part did 

very very well because again it is just facing issue right now, it will be profitable full year 

basis also but in this quarter there were four movies that got sold. The movement year-on-

year came to the next quarter you may not have that many movies getting sold. Television 

side that is a reality out here, TV was writing losses quarter after quarter this quarter right 

now even television has turned around, courtesy one serial called Roja. 

Kush Gangar: Sure thank you. 

Moderator: Thank you. The next question is from the line of Ritwik Rai an Individual Investor. Please 

go ahead. 

Ritwik Rai: Sir couple of things I wanted to understand if could give us some idea of Carvaan, you just 

spoke about it but in terms of the advertising and promotions stand, about what percentage 

of it like this quarter is about 30 Crores about what percentage of it is dedicated to Carvaan? 

Vikram Mehra: Sir I cannot get into that specific numbers out here. All I can tell you right now that when 

we give you gross margin number of 25% for Carvaan, the gross margin is calculated after 

deducting the cost of goods sold, import duty, service cost, warranty management cost, 

logistics, warehousing, content cost because the content also has a royalty connected to it 

and all below the line expenses. 

 So putting up a stand at dealer outlet all that is deducted while calculating gross margin, 

that is 25%. I am saying my gross margin to net margin the only deduction which is 

happening is above the line marking cost. That will give you an idea right now what 

numbers are we talking about and I am telling you our net margins numbers at the end of 

the year are going to be very low single digit percentages. 
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Ritwik Rai: Okay fine and Sir the other thing I wanted to ask you that of course the movie have done 

very well in this quarter, what could we expect going forward, does this signify something 

changed that we can kind of extrapolate going forward because now kind of settle down? 

Vikram Mehra: The movie unlike a music licensing business right now, which is an extremely solid 

foundation base business with a big base so there are 20% advancing, we are growing by 

anything between 20%-25%, the jump is huge in terms of profitability. Movie business 

right now this is a we just completing 2.5 year, we are not taking any big projects, high risk 

ones right now because that is what all investors ask us to do start slow and do with a 

smaller movies right now because there was a fear that movie business may have its own 

risk involved in it, so we continue with that approach only right now, we will keep on going 

slow and steady. It will be profitable. 

Ritwik Rai: The only thing I am asking about in terms of profitability also it has improved. 

Vikram Mehra: Again, it will be profitability end of the year also. It is not just one quarter became 

profitable, second quarter is going to go into losses, that you refresh, but are we suddenly 

going to go back and say and every quarter this amount of profit that will start coming in? 

unfair because we are doing a slow and steady number growth only in the movie business. 

Ritwik Rai: Alright Sir one last thing about the film music part you have taken a more aggressive route 

as compared to your films right, the music acquisition and you also indicated that in Q4 

there would be a couple coming up so what is the kind of expenses that you have done for 

acquiring these two to three titles. 

Vikram Mehra: I cannot get into specific deals. I think we have also gone on record saying that we will be 

spending closer to 200 Crores in terms of the commitment over the next 3 years, acquisition 

right now for new film music acquisition while in financial year 2018-2019, we had spent 

32 Crores on new music but that is the number what we will spend in 2019-2020 one is 

done right now I will happy to go back and share it, at this juncture right now you work and 

think that our overall plans are closer to 200 Crores over the period of 36 months. 

Ritwik Rai: Alight thanks very much Vikram. 

Moderator: Thank you. The next question is from the line of Aakash Chatuvedi from Torero Capital. 

Please go ahead. 



           Saregama India Limited 

November 14, 2019 

 

Page 13 of 16 

Aakash Chatuvedi: Hi Vikram so my question is regarding the credit period that you are extending to various 

segments, so has there been any change given the change in sentiments on ground? 

Vikram Mehra: No. 

Aakash Chatuvedi: Okay so what period do you give? 

Vikram Mehra: So there are different parts right now, so whom are giving credit period, some of that movie 

licensing deals specific to Netflix which is standard part right now and we continue working 

on that arrangement. The second big part happens on the OTT streaming platforms the 

credit period strategy does not change right now. Everything is quarter in advance, but at 

times the nature of our agreements is that it takes longer time to sign the agreement, but that 

is standard process that have been going for decade now, so nothing has changed at this 

juncture. Carvaan 2 distributors is always cash and carry, nothing is changing out there, we 

give credit to the modern retail outlet that credit period remains constant. 

 See the advantage the right now, when you have a high quality IP product whether it is 

Saregama ka music or it is Carvaan is that you are in a good in a position to withstand 

pressure from partner. 

Aakash Chatuvedi: Fine. 

Moderator: Thank you. The next question is from the line of Sameer Patel from Savvy Capital. Please 

go ahead. 

Samir Patel: Yes good afternoon Vikram and team, congrats on good numbers. 

Vikram Mehra: Thank you. 

Samir Patel: My question is regarding Yoodlee films. Can you just explain the process a little bit as to 

how the revenue item comes in and how is the whole process from the time you release it a 

first time and the second subscription you talked about 

Vikram Mehra: You are asking how do we are accounting for Yoodlee films? 

Samir Patel: Correct. 
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Vikram Mehra: First as the way it happens right now, the film is 100% produced by us, firstly 100% line 

produced by us, which means we have control over every cost element unlike the big 

studios who buy the films from somebody else and then sell it, we create our films so that is 

one advantage we bring to the table right now, if we are making these many number of 

films, we now have a benchmark for every small cost element across 17 of our films. We do 

long term deals with the cameraman, we do long term deals with the lights guy so that we 

can reduce the cost structures lower, which is on the cost side. Once the movie is ready as a 

policy Saregama never sells over its IP. IP is always retained by us, we license our movie 

either all rights or limited amount of rights to a digital platform for N number of years, thus 

movement of first digital deals happens the entire cost of the film gets charged off, the date 

of first digital deal is happening is happening right now, the cost of the film gets written off. 

Samir Patel: In the same quarter? 

Vikram Mehra: In the same month, with a movie which is costing Rs.100 and I have sold it for whatever 

Rs.70 or Rs.120, the Rs.100 cost is going to be return off in the same month in which the 

deal is happening and so is the revenue. 

 So the movie rights are always retain by us, so we keep whatever money we make out of 

movie is a separate source of income which we start recognizing as it starts happening. In 

some cases now our first set of movie deals that we did, all rights were given out there to 

somebody, now we have started breaking the rights and we are giving few right away even 

if you write away we are writing down the entire cost of the film, recognizing the revenue 

from those rights and keep on monetizing the other rights in the days to come. 

Samir Patel: So that just means that now how may use at 17 films or 20 films you are already through?  

Vikram Mehra: 10 films we already sold off or licensed out, you have another 7 films at various stages of 

production, some are pre-bought already by somebody, some are in stages right now, the 

licensing should happen anytime. 

Samir Patel: So the 10 which are already licensed that is what is already in the numbers. 

Vikram Mehra: It is only in our numbers yes. 

Samir Patel: So up till now whatever you have recognized… 
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Vikram Mehra: The entire cost of the 10 films have been charged off and you have the revenue been 

recognized. 

Samir Patel: Okay good. This is like whatever we see in this quarters number is something which should 

at least continue if not in an exponential fashion but at least we should see good numbers 

from the films? 

Vikram Mehra: I will not agree with what you are saying right now, because there are four movies deal that 

happened in a single quarter it is just a phasing issue, what you will see for sure that year-

on-year basis right now this will grow and it would remain profitable, that is one, last year 

Yoodlee film was breakeven this year Yoodlee films will be profitable and it will grow with 

time. Will it grow at the speed of that four films done in a quarter? no, we are not making 

16 films, so this is phasing issues that happens. Second what you can be very sure of that 

there is nothing right now that it has been capitalized right now and it is going to hit the 

books at later juncture, entire cost we charge of for what you see what the reality is. 

Samir Patel: Great. Thanks a lot Vikram that was the only thing I wanted to clarify. Thanks a lot and all 

the best. 

Moderator: Thank you. As there are no further questions from the participants, I would now like to 

hand the conference over to the management team for closing comments. 

Vikram Mehra: As I said earlier right now, it has been a difficult environment. We have managed to get 

over it right now with a good quarter. We remained bullish on the music licensing business. 

We expect it to grow overall around 25% plus minus 2% kind of rate and we will keep on 

investing in newer content on the Hindi side, Punjabi side, Tamil side. There are some 

bigger movies coming out there in Q4 and we are also going out there and acquiring films 

with financial year 2021 some even come in 2021-2022. You will see both investments as 

well as returns coming out there from the music licensing business. In light of the current 

environmental condition that are going on, we people are revising our Carvaan number 

estimate for the full year from 1.2 millions units to a 1 million units but what we assure you 

right now that as part of the strategy we also cutting down the sales and marketing spends 

right now because in an environment where consumer is consciously postponing the 

purchase decision, there is no point spending good money. We will conserve our resources 

to fight this battle once the environment becomes a more friendly, we will dramatically 

reduce our sales and marketing spends so that we go back and keep on protecting margins. 

The new Carvaan Go 2.0 with much more powerful speakers will get released in the month 

of December. We believe it should give some amount of flip right now and our strategy is 
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to can I get more and more Carvaan Minis people to come to Carvaan Go because the price 

point Carvaan Go is priced in-between Carvaan and Carvaan Minis so we are trying to 

position our product out there to up the spends from the customer. The karoke product of 

ours right now we plan to release some time in the month of January 2020. The Carvaan 

brand we are now extending right now to the digital space also so you be seeing a host of 

content coming out under the brand name of Carvaan lounge in which many old songs are 

going to be get remixed, we already had lot of interest and sponsors to come on board, we 

will experiment with this process right now in the next of couple of quarters, but in a 

fashion right now once again the old Saregama strategy, will do lot of experiments out here, 

all low cost experiments to go back and see how does it work but we are keen to extend the 

Carvaan brand to the digital space also. It will help both ways, we can make more money 

out of the Carvaan brand and Carvaan brand becomes bigger even without sending money 

on it. We are also planning to extend Carvaan brand right now to some form of live music 

events in the days maybe the end of the current quarter right now to gain a better position as 

our plans concretize to tell you what all will happen on the live events, strategy out there is 

also the same, try it small, try it with other partners right now, so that we learn pretty fast so 

that we can scale up the business in the day to come. Overall management team we continue 

right now our bullishness on the core business on music licensing, Carvaan will continue in 

a steady fashion. We commit to you that it will not become a loss making proposition it will 

go back and deliver very low single digit net margin numbers, the films business will 

continue growing strength to strength. TV has turned profitable. We have all the intentions 

to keep it that way. Thank you. 

Moderator: Thank you very much sir. Ladies and gentlemen on behalf of Anand Rathi Share and Stock 

Brokers that concludes this conference. Thank you for joining us and you may now 

disconnect your lines. 


