
                                                                                                                          

Total Revenue stood at Rs. 2,210 Mn with PBT of 511 Mn for Q1 FY26 

Building IP for Tomorrow 
 
Mumbai, 31st July, 2025: Saregama, a RPSG Group company, announced its Financial Results for the 
quarter ended 30th June, 2025  
 
The company recorded yet another quarter of robust financial performance with Revenue from 
Operations at Rs. 2,068 Mn,  Adjusted EBITDA at Rs. 664 Mn with  Adjusted EBITDA margin of 32%. 
The company’s PBT for Q1 FY26 was Rs. 511 Mn after Content Charging Cost of Rs. 263 Mn. Profit After 
Tax for Q1 FY26 stood at Rs. 365 Mn.  
 
 
Key Operational Highlights: 
  

➢ Music releases this quarter included the release of “Thug Life” in Tamil by Mani Ratnam 
starring Kamal Haasan, “Bazooka” in Malayalam starring superstar Mammootty, “Hit 3” in 
Telugu starring Nani, “Mrigaya” in Bengali and the digital release of “Hai Junoon” featuring 
Jacqueline Fenandez amongst others  
 

➢ Company released 1000+ Film & Non-Film tracks in Hindi, Bhojpuri, Odia, Chhattisgarhi, 
Gujarati, Punjabi, Tamil, Telugu, Malayalam, Kannada,  Marathi Bengali and other languages.  
 

➢ Acquired one of the biggest and most popular Haryanvi Music Catalogue- Nav Records Pvt. 
With 6500+ tracks across Haryanvi, Punjabi, Ghazals, Devotional and Indie Pop. The acquisition 
also includes popular Youtube channels like NAV Haryanvi, Nupur Audio etc having over 24M 
subscriber base.  
 

➢ Released a digital show “Find The Farzi” featuring RJ Karishma on JioHotstar.  
 

➢ Saregama Live successfully launched the “CAP-MANIA” Tour 2025 with Himesh Reshammiya 
in Mumbai (Jio World Garden, BKC) followed by two housefull shows in Delhi (Indira Gandhi 
Arena) in July.  Following a successful run of 'That’s So Viraj' shows featuring Viraj 
Ghelani across Mumbai, Gujarat, and the UK in FY25, the show wrapped up four additional 
performances in Mumbai and Gujarat during Q1 FY26. 

 
➢ This quarter various top brands like Google, Lux, KFC, Urban Company, Oppo etc used 

Saregama songs in their ads. Traitors on Amazon Prime, Aap Jaisa Koi on Netflix, The Kapil 
Sharma Show on Netflix, IPL Closing Ceremony, etc licenced music from Saregama for their 
shows.  

 
➢ During the quarter 25+ Influencers/Artist added taking the total Influencers/Artist managed 

by the Company to 230+  with more than 200Mn plus followers and subscribers on Instagram 
and YouTube. 
 

➢ Dr. Kumar Vishwas onboarded as Saregama Exclusive artiste. 
 

➢ Digital footprint across Saregama owned and controlled channels touched 400 Mn followers 
and subscribers across YouTube, Instagram and Facebook. 
 



                                                                                                                         
 
 
Avarna Jain, Vice Chairperson Saregama India Ltd, said “ The company stands in a strong position with 
its balanced outlook towards investment and profitability. Consistent delivery of topline and bottom 
line amidst some headwinds facing the industry, is a testament to the company’s sharp focus in scaling 
the business segments with profitability at its core.” 
 
About Saregama India:  
Saregama India Ltd., part of the RPSG Group, is India’s leading Entertainment IP company with a legacy 
dating back to 1902. Its diverse portfolio includes film and non-film music, digital media, television 
content, artiste and influencer management, and film production. 
 
About RPSG Group: 
RP-Sanjiv Goenka Group is one of India’s fastest growing conglomerates with a significant global 
presence. The Group’s businesses include power and energy, carbon black manufacturing, retail, IT-
enables services, FMCG, media and entertainment and agriculture.  
 
 
For further information, please contact:  
 
Shweta Singh| shweta.singh@mslgroup.com |+91 9167485016  
 
Swapnali Morajkar | swapnali.morajkar@mslgroup.com |+91 9892592319 
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