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Legacy is about building the future by honouring the past. With a rich heritage, RPSG Group today
IS one of the most revered business conglomerates of India. The Group inspires trust and credibility
through its valuedriven business culture and thought leadership.
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RPS@roup: Buildinga diversifiedconglomerate

®

Focus
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Focuson
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orientedculture
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andfastestgrowing | 20,000
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Presencén 45+ countries 100 +officesworldwide
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Anchaed to core values

éé

We strive towards

performance excellence,
value-addition and strong

bottom line orientation.
LQY KI LIl
paid-off ¢ in revenue growth,
in profit growth and in
valuationsc all of which have
grown exponentially.

Dr. SanjivGoenka
Chairman

RRSanjivGoenkaGroup
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Vision

To be a responsive conglomerate driven by sustainable
growth, efficiency and innovation.

»

Shashwat Goenka
Sector Head Retail
& FMCG

Rabi Chowdhury
Managing Director
(Generation)
CESC Limited

Rajeev Khandelwal
Chief Executive
Officer FMCG
Business

>

V C Agrawal
PresidentGroup
Human Resources

T2 ) KU

Kaushik Roy
Managing Director
PCBL Limited

Rajarshi Banerjee
Group Chief
Financial Officer

Vikram Mehra
Managing Director
Saregama India
Limited

Debasish Banerjee
Managing Director
(Distribution)

CESCimited

Riteshldani
Managing Director
and CEO
FirstsourceSolutions
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SUSTAINABILITY
Be equally responsible
for people, planet,
profits

HUMANENESS

Be fair, respectful,
transparent and
sensitive

CREDIBILITY

Instill trust,
confidence and
accountability
with our actions

CO re AGILITY
Move ahead of
Val ues time quickly
CUSTOMER FIRST
Keep customer at
the core of every
action
RISKTAKING
Dare to go
EXECUTIO beyond
EXCELLENCE
Strive to be the
best in
everything we
do
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Revenue

FYa3 36,901

EBITDA

Hin crore
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*Market cap as on 31Aug 2023
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Growing Legacies

¥

Market Cap

* : Value Capital
39,997 Innovation addition Allocation
> Driving Single line
Lo
0 Efficiencies Costfocus businesses
Setting up Scaling of Foray
4,427 leadership existing into new
team businesses businesses
oF ¥ @ 7resc ® Othes

VENTURES HARRISONS MALAYALAM LIMITED
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Ourjourney through

Ventured into IT

enabled services LYRALI Qa
by acquiring luxury mall was
Firstsource inaugurated

Solutions Ltd.

Quest Eastern

wCommissioned
Haldia Energy
(600 MW TPP)
andDhariwal
Infrastructure
(600 MW TPP)

wFormedATK
with Atletico de
Madrid

FTANAIG

wAcquired DF
for Kota,

Bharatpur

andBikaner

in Rajasthan

wAcquired
Apricot
Foods Ltd.

wAcquired a
majority stake in
5NJ +F AR&I
largest online
Ayurvedic brand

RPS&entures
- a VCfund for
consumer B2C
startups

Basket a retail
chain with diverse
gourmet offerings

YAVKN® (FMCG foray with
Too Yumm snack
brand

wlLaunchedCarvaan
a portable digital
music player

w! Olj dzA NB R

Lt [ Q&

FranchiseRising
Pune Supergiant
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wAcquired DF for
Malegaon

wAcquired a

majority stake in
10 3 Mohun Bagan
Athletic Club
Kolkata

wAcquiredb | i dzNJB @&SL acquired

PatientMatters,

a healthcare
revenue cycle
management
solutionsprovider

t dzy' S
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Growing Legacies

wLaunched
personal care
range¢ Naturali

wAcquiredDurban
franchiseof South
African League

wSet upRP Goenka
International
School

wWon the Lucknow
Franchise of IPL
Lucknow Super Giants

wRaisedyrowth capital
in PCBL and Saregama

wWondistribution
licensein Chandigarh

wFSL acquired The
StoneHill Group Inc.
andAmerican

Recovery Services Inc.
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ESG

Green Building

17 Certified Buildings &

1.6 Mn Sq Ft of

Sustainability Sustainability Reports

GDNBF G tf I Operating Area ¢ CES@ndPCBL
2 9 o .
Vaaljec;n%ro;‘htge ;:(;)Je = ] The RPSanjiv Goenka have been publishing
< Tof the groug CESC, Group has received the their Sustainability

Ww. S Slidztte

United States Green

reports annually for a

for people, planets Fl{rstl_s\?éur;}ev&é NI :

Building Council few years now

FYR LINETA Leadership Awardor
SouthEast Asia 2021 for its
one-of-a-kind project
GHG emission
reduction target Water Conservation

PCBL15% Board Composition

All plants at PCBL FSland HML Firstsource
pIaCns to _ret_jucebnet adhere to ZLD haved4%& 50% comprehended in FSLPCBL, Saregama,
Qe on by regulations. women workforce the 2022 Bloomberg 352&?3;%‘;23(36
i GenderEqualit ’
CESC aims to By 2030 CESC respectively Index (C(I;ED y 50% Independent

covet all power
plants to be ZLD
compliant

reduce its GHG Directors

emissions and
Carbon Footprint
by 2030
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Strategic

Sustainably growing our businesses
(Organic and Inorganic mix)

Transforming into R&D and
Innovation led culture

Enriching portfolio of businesses
by increasing share of
valueadded product and services

®

ESG
Commitment
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(@)

Profitable Growth
(Focus on ROCE as KPI)

£

Shareholder
Value Creation
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Disclaimer

Saregamdndia Ltd. Disclaimer

In evaluatingour businesswe considerand use non-GAAPfinancial measuressuchas EBITDAAdjusted EBITDAAdjusted EBITDAViargin, PATMargin, Debt to Equity Ratio,
Returnon Equity,to review and asses®ur operatingperformance Thesenon-GAAHinancialmeasuresare not defined under Ind ASand are not presentedin accordancewith
Ind AS Theymay not be comparableto similarlytitted measuregeported by other companiesdue to potential inconsistenciesn the method of calculation We haveincluded
thesenon-GAAHinancialmeasuredbecausewne believethey are indicativemeasuresof our operatingperformanceand are usedby investorsand analystso evaluatecompanies
in the sameindustry Thesenon-GAAHinancialmeasuresshouldbe consideredn additionto, and not asa substitutefor, other measuresof financialperformanceand liquidity
reportedin accordancewith Ind AS Thesemeasuresshouldnot be consideredn isolationor construedasan alternativeto Ind ASmeasuref performanceor asan indicator of
our operatingperformance liquidity, profitability, or resultsof operations Thepresentationof these non-GAAFinancialmeasuress not intendedto be consideredin isolation
or asasubstitutefor the Standalone/ConsolidatefinanciaStatements

No representationor warranty, expressor implied, is madeasto, and no relianceshouldbe placedon, the fairness,accuracycompletenesr correctnesof the information or
opinions containedin this presentation Suchinformation and opinions are in all eventsnot current after the date of this presentation Certain statementsmade in this
presentation may not be basedon historical information or facts and may be "forward looking statements"basedon the currently held beliefs and assumptionsof the
managementof Saregamadndia Ltd., which are expressedn goodfaith and in their opinion reasonablejncludingthose relatingto the / 2 Y LJI géefldusinesgplansand
strategy,its future financialconditionand growth prospectsandfuture developmentsn its industryandits competitiveandregulatoryenvironment

Forwardlooking statements involve known and unknown risks, uncertaintiesand other factors, which may causethe actual results, financial condition, performance or
achievementof the Companyor industryresultsto differ materiallyfrom the results,financialcondition, performanceor achievementexpressedr implied by suchforward-
looking statements,includingfuture changesor developmentsin the / 2 Y LJI hlugin@ss,ts competitive environmentand political, economic,legal and social conditions
Further,pastperformanceis not necessarilyndicativeof future results Giventheserisks,uncertaintiesand other factors,viewersof this presentationare cautionednot to place
undue reliance on these forward-looking statements The Companydisclaimsany obligation to update these forward-looking statements to reflect future events or
developments

Thispresentationis for generalinformation purposesonly, without regardto any specificobjectives,financialsituationsor informational needsof any particular person This
presentationdoesnot constitute an offer or invitation to purchaseor subscribefor any securitiesin any jurisdiction, includingthe United States No part of it shouldform the
basisof or be relied uponin connectionwith anyinvestmentdecisionor any contractor commitmentto purchaseor subscribefor any securities Noneof our securitiesmay be
offeredor soldin the United States without registrationunderthe U.S SecuritiesAct of 1933 asamended or pursuantto an exemptionfrom registrationthere from.

Thispresentationis confidentialand maynot be copiedor disseminatedin whole or in part, andin anymanner
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First recording of an Indian RPG Group acquired the TV Serial production Started investing in
song byGauharJaan company started Carvaanlaunched non-film music

AN 1902 [N 1946/ 1986/ 2000 [ 2001 I 2016 [N 2017 [ 2017 [0 2020 2022

Company incorporated as The  Products started retailing Startﬁd investing in new Film Production House Launched Live Events
Gramophone Company (India) dzy’ R Sakehawe Film Music again Launched business

Pvt. Ltd.
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SAREGAMA
KEY FINANCIAL METRICS

RevenueFrom Operations (INR Mn) Adjusted EBITDANR Mn) PBTINR Mn)

22% CAGH
3,566

7,366
50% CAGH gl 58% CAGH
2,481
5,806
2,044
5,215
4,420
il Sl
1,451 519
2,185 786 763 847
603
511
389
. I - I

FY17 FY18 FY19 FY20 FY21 FY22 FY23 FYl17 FY18 FY19 FY20 FY21 FY22 FY23 FY17 FY18 FY19 FY20 FY21 FY22 FY23

5,44

FY23 numbers arestatedpost impact of demerger






Global Music Industry continues to Grow on back of Paid Streaming

5.0 @47 42 W39 2.8 4.4 W46

1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022

223 210 221 207 192 192 187 181 169 157 146 138 138 138 183 131 136 148 10§ 175 189 203 240 262
TOTAL EVENUE US§ BILLIONS

@ Total Physical @ Total Streaming Downloads & Other Digital @ Performance Rights Synchronisation

Source: IFPI

Streaming accounted for

67%

of global recorded music revenue in 2022

FY10 FY11 FY12 FY13 FY14 FY15 FY16 FY17 FY18 FY19 FY20 FY21 FY22

Worldwide users of paid music streaming subscriptions at the end of the respective y

Source: Statista



Indian Media & Entertainment Sector is expected to grow at 11% pa on the back of Digitisati

Saregamadas a play in multiple verticals of the Sector

MUSIC VIDEO LIVE EVENTS

INDUSTRY SIZE (2022) : INR 24000 Mn FILM INDUSTRY SIZE (2022) : INR 172000 Mn INDUSTRY SIZE (2022) : INR 73000 Mn
NEXT 3 YEAR GROWTH : 15% NEXT 3 YEAR GROWTH : 10% NEXT 3 YEAR GROWTH : 22%

DRIVERS DRIVERS DRIVERS

A Easy Access: 750M smart phones A 750M smart phones A Rising Disposable Income
A Cheap Data A 22M connected TVs expected to grow to A Lack of Entertainment options

A Fall in Piracy 40M by 2025 A Improvement in Infrastructure

A Streaming turning Pay A 45M SVOD subscribers
A Growth in Digital Advertising A 450M+ YouTube users
A Shortformat apps inviting Advertising

Source: FICAY Report Apr23

Biggest driver is Digital Advertising. Grew by 30% last year to INR 499B.
This is primarily due to explosion in consumption of content on digital platforms




Digitisation Driving Growth

Digital
Boom in
India

Increase
in App
Usage

Music Streaming
Spotify / GaanaWynk
Social Media
0 YouTube / Facebook
Video Streaming

~750M smart phones
22M connected TVs
Cheap Data

Anti-piracy Laws

Netflix / Amazon Hotstar
Shortformat Apps
Instagram/Moj / YT Shorts

Technology assisting
Infringement Tracking

Increase in
Demand for
Content

Increase in
Revenue

SVoD wlesl
Netflix / Disney / Spotify Al
AVoD - WWETISENES

TV Series

YouTube / Instagram
Podcasts

1-min videos






MUSIC LICENSING, MUSIC RETAIL, FILMS & SERIES, LIVE EVENTS

35%) CAGR
1,024
702
476 521

FY19 FY20 FY21 FY22 FY23

Film, Series and Events

*

R
2% cpC S 410

*
2,361
1,949

FY19 FY20 FY21 FY22 FY23

* One time income ofNR 84Mn in FY23, INR 97MrFY22,
INR 155Mn in FY21 and INR 21Mn in FY20 are excluded

4

3,585
2,839
FY23
Revenue
INR 7366 Mn

2,948

2,062 3% CAGR 8

1,056
. Music Retail

FY19 FY20 FY21 FY22 FY23

Music Licensing

FY23 numbers arestatedpost impact of demerger



Strategic Overview

To be dPUre Play Content Compalaapitalising on the global content consumption boom
driven by the eveincreasingDigitisation

_ _ @ P Through licensing to EVERY 3rd party Digital (music, video, social) and TV platform.
Monetisation
=g

of Existing IP

> Carvaantransitioning from being a Productwith only one-time marginto a Platform for
Musicloverswith recurringadvertising fransaction and subscriptionrevenue

Cementingleadershipposition with New film and non-film musicacquisitionacrossHindi,
il > Tamil, Telugu,Bhojpuri,Gujarati,Punjabi,Malayalam Bengaliand other regionallanguages

M
Building ProducingTheatrical Filmsin only Regionallanguagesand Web Seriesin all languages
N 1= g p  Revenuesecuredthrough pre-licensingto digital platforms Scaleallowing lower cost of
or New [ D | production

Il'

P BuildingLiveMusicbasedEvents P, preferablyaroundSaregamawnedmusic

150k+ Songs | 69 Movies & Web Series | 6k+ hrs of TV Series | Advar&@éegama




Path to Leadership Position in Music Segment

Disproportionatehare of
New Content across
Hindi & Regional Languages

Investments in

Data Analytics & Al

Marketing Muscle

Acquisition of Better MonetisationCapability
Small & Mid size Music Catalogues on the back of
using Cash Reserves Catalogue + New Content strength

Deeper artiste relationships through
play in Strength of Balance Sheet
Artiste Management &

Live Events Decentralisedecision Making



Our growth strategy in Video segment

Pick Films and Cast primarily basis recoveries from Pick Web Series basis greensing approval
Digital and TV licensing from aVoDplatform

Retain IP
for Portfolio building & future
exploitation

Volume of Films / Series to drive Greater emphasis on regional movies
CostOptimisation& Licensing Leverage because of better ROI

Access to Music Catalogue gives Unique Strength




MUSIC

LICENSIN




Music Segment : Licensing

Music Catalogue of the Golden Era
across Languages

Share ofS a r e g é&5angsthg language

Others14%

Bhojpuri1%
Kannada2%
Gujrati 3%

Hindi
28%

Malayalam
5%

Marathi
5%

Punjabi
6%

Bengali
20%

Telugu
7%



Music Segment : Licensing
Revenue from Catalogue Music continues to grow

3-pronged strategy to maximize Catalogue Revenue

Releasing Derivativesgl Encouraging User Occasion based
relevant to younger Generated Cover promotion of the
generation versions Original song

wLOFi wShare Royalty with thej wlnstagram
wTrap Mix Creator wYT Shorts

wAcoustic wCompetitions wStreaming Platforms
wDance videos

New Song (derivative of a Catalogue song) gets a fresh Copyright Life




2021-2023

2001-2020

1981-2000

1961-1980

Till 1960

Music Segment : Licensing

But Saregamas no longer a Catalogue Company

48% of Licensing Revenue now comes froni 2&ntury songs

FY23 150k+ songs generated Licensing RevéN&e4,410 Mn *
Era wise Breakup

= Count of Songs

E Revenue

33% off I NI 3 $oivyk i=de released post 2000, and they contributed to 48% of FY23 revenue

Derivatives of catalogue songs are classified basis derivative song release date
*Excludingone timeincome of INR 84 Mn



Music Segment :Licensing
Chartbuster Songs of 2022

YouTube : 100M views Club

k<

VIDEO SONG

7 ‘» A . a ': 3 . - 3 % Y .\
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2 ; \ I HD| ! VLIAY CHALMAN

e i e arnas o stass MUSIC SHUBHAM RAJ (SBR)
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| «BIMBISARA®
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105M+ 135M+

Views from all versions of the song, including lyrical, uploaded on S a r e g adffieid ¥ouTube channel. Does not include UGC views

Data Mining Based Predictive ModelDecentralisedDecision Making | Partnership with Production houses having proven track recolﬁhgh Success Ratic




Chartbuster Songs of 2023

ZAD
BACHKe

# 1 EiARIS # 1 nglgu # 2 mg»ﬂc e #40 L A # 2 i # 2 INDIA SONGS # 1 AIR CHECK # 2 {gﬁi e # 1 HmEsaAD # 8 TG
M2 #1.. | 4 #liw it 2w #4k, #9sr Ly 74 G
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Music Segment : Licensing
Major Film Releases FY24: Hindi



