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Legacy is about building the future by honouring the past. With a rich heritage, RPSG Group  today 
is one of the most revered business conglomerates of India. The Group inspires trust and  credibility 
through its value-driven business culture and thought leadership.

Growing legacies
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RPSG group: Building a diversified conglomerate
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Group turnover of

~US$4.5 Bn*

EBITDA of

~US$700 Mn*

Asset base of

>US$6 Billion*

Over

1 Million Shareholders*

One of LƴŘƛŀΩǎ New-age

and fastest growing

conglomerates#

Strong workforce of 

50,000

employees, belonging to

different nationalities#

Presence in 45+ countries# 100+ offices worldwide#

*  As on FY23

Execution
Excellence

Financial
Discipline

Focus on People
and Performance
orientedculture

Focus on
Operational
Excellence

Strong
Portfolio of
Consumer

and Growth
Oriented

businesses

Focus
on Value  
Addition

Group Core
Strengths



Anchored to core values

We strive towards  
performance excellence,  
value-addition and strong  
bottom line orientation.
LΩƳ ƘŀǇǇȅ ǘƻ ǎŀȅ ǘƘƛǎ ŦƻŎǳǎ  Ƙŀǎ 
paid-off ςin revenue  growth, 
in profit growth and  in 
valuations ςall of which  have 
grown exponentially.

Dr. Sanjiv Goenka
Chairman
RP-Sanjiv Goenka Group

Vision
To be a responsive conglomerate driven by sustainable  
growth, efficiency and innovation.

Shashwat Goenka  
Sector Head- Retail 
& FMCG

Debasish Banerjee
Managing Director
(Distribution)

CESCLimited

Kaushik Roy  
Managing Director  
PCBL Limited

V C Agrawal  
President Group  
Human Resources

Rajarshi Banerjee  
Group Chief  
Financial Officer

Vikram Mehra  
Managing Director  
Saregama India  

Limited

Rabi Chowdhury  
Managing Director  
(Generation)

CESC Limited

Rajeev Khandelwal  
Chief Executive  
Officer FMCG  

Business

HUMANENESS

Be fair, respectful,  
transparent and  

sensitive

SUSTAINABILITY

Be equally responsible  
for people, planet,  

profits

AGILITY

Move ahead  of 
time quickly

RISK-TAKING

Dare to go  
beyond

EXECUTION  
EXCELLENCE

Strive to be the

best in 
everything  we 

do

CUSTOMER FIRST

Keep customer at  
the core of every  

action

CREDIBILITY

Instill trust,  
confidence and  
accountability  

with our actions

Core  
Values

4R P SG -  GR O UP  P RE S E NT A T I ON 

Ritesh Idani
Managing Director 
and CEO              

FirstsourceSolutions



Innovation Capital  
Allocation

Value  
addition

Driving  
Efficiencies

Single line  
businesses

Cost focus

Setting up  
leadership  

team

Foray  
into new  
businesses

Scaling of  
existing  

businesses

DǊƻǳǇΩǎ growth trajectory

Others

FY13

FY23

H in crore

4
.4

X

Market Cap

8
.5

X
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39,997*6,106

EBITDARevenue

36,901

17,267 3,936FY18 3
.4

X

22,375

13,449 1,863 4,427

*Market cap as on 31st Aug 2023



Our geographical presence

FSL (Data Centres) : US |  UK |  Philippines | Mexico |  India

PCBL - Plant Locations : Mundra, Gujarat | Palej, Gujarat | Durgapur, West Bengal | Kochi (Kerala)  

Tiruvallur (Tamil Nadu)

CESC : Distribution- 6 Cities/Districts | Generation- 5 Thermal Power Plants | Solar- 1 Power Plant

bŀǘǳǊŜΩǎ .ŀǎƪŜǘ Υ 6 cities {ǇŜƴŎŜǊΩǎ Υ 44Cities

Harrisons Malayalam: 20 estates (Kerala, Karnataka & Tamil Nadu)

11

3

17

1
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Our journey through the decade

2012

2014

2020

2021

2013

2016

2017

2018

2019

2022

Ventured into IT-
enabled services  
by acquiring  
Firstsource  
Solutions Ltd.

ωCommissioned  
Haldia Energy  
(600 MW TPP)  
and Dhariwal  
Infrastructure  
(600 MW TPP)

ωFormed ATK  
with Atletico de  
Madrid

ωAcquired  DF 
for Kota,

Bharatpur
and Bikaner
in Rajasthan

ωAcquired  
Apricot  
Foods Ltd.

ωFMCG foray with
Too Yumm snack
brand

ωLaunched Carvaan,  
a portable digital  
music player

ω!ŎǉǳƛǊŜŘ Lt[Ωǎ tǳƴŜ
Franchise- Rising  
Pune Supergiant

Quest, Eastern  
LƴŘƛŀΩǎ ŦƛǊǎǘ  
luxury mall was  
inaugurated

RPSGVentures
- a VCfund for
consumer B2C
start-ups

ωAcquired a  
majority  stake  in 
5Ǌ ±ŀƛŘȅŀΩǎΣ  
largest online  
Ayurvedic brand

ωAcquired bŀǘǳǊŜΩǎ  
Basket- a retail
chain with diverse  
gourmet offerings

ωAcquired DF for
Malegaon

ωAcquired a  
majority stake in  
Mohun Bagan  
Athletic Club,  
Kolkata

ωFSL acquired  
PatientMatters,  
a healthcare  
revenue cycle  
management
solutions provider

ωWon the Lucknow  
Franchise of IPL τ
Lucknow Super Giants

ωRaised growth capital
in PCBL and Saregama

ωWon distribution  
license in Chandigarh

ωFSL acquired The  
StoneHill Group  Inc. 
and American

Recovery Services Inc.

ωLaunched  
personal care
range ς Naturali

ωAcquired Durban  
franchise of South  
African League

ωSet up RP Goenka  
International  
School
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ESG focus

Water Conservation

All plants at PCBL  
adhere to ZLD  
regulations.

By 2030 CESC 
covet  all power 
plants to be  ZLD 

compliant

Firstsource  
comprehended in  

the 2022 Bloomberg  
Gender-Equality  

Index (GEI)

GHG emission  
reduction target

PCBL- 15%
plans to reduce net  

Co2 emission by 
2030

CESC aims to 
reduce  its GHG 
emissions  and 

Carbon Footprint  
by 2030

Board Composition

FSL, PCBL, Saregama,  
Spencer's, RPSG  
Ventures, CESC -

50% Independent  
Directors

Sustainability

as one of the core  
values for the group ς
Ψ.Ŝ Ŝǉǳŀƭƭȅ ǊŜǎǇƻƴǎƛōƭŜ  

for people, planets  
ŀƴŘ ǇǊƻŦƛǘǎΩ

άDǊŜŀǘ tƭŀŎŜ ǘƻ  
²ƻǊƪέ

CESC,
Firstsource &  
{ǇŜƴŎŜǊΩǎ

Sustainability Reports
ςCESC and PCBL

have been publishing  
their Sustainability  

reports annually for a  
few years now

Green Building

17 Certified Buildings  & 
1.6 Mn Sq Ft of  
Operating Area

The RP-Sanjiv Goenka  
Group has received the  
United States Green  

Building Council  
Leadership Award for  

South-East Asia 2021 for its  
one-of-a-kind project

FSL and HML  
have 44% & 50%  
women workforce,

respectively
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Strategic priorities

Sustainably growing our businesses  
(Organic and Inorganic mix)

Enriching portfolio of businesses  
by increasing share of
value-added product and services

Profitable Growth  
(Focus on ROCE as KPI)

Transforming into R&D and  
Innovation led culture

ESG
Commitment

Shareholder  
Value Creation
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Years UEST 

THE WORLDõS NO.1 CELEBRITY MAGAZINE

Numerous Legacies Continuous Growth

10R P SG -  GR O UP  P RE S E NT A T I ON 



L b 5 L ! Ω {  [ ! w D 9 { ¢  L t  / h a t ! b ¸
M U S I C . F I L M S . S E R I E S . L I V E .



Disclaimer
SaregamaIndia Ltd. Disclaimer:
In evaluating our business, we consider and use non-GAAP financial measures such as EBITDA, Adjusted EBITDA, Adjusted EBITDA Margin, PAT Margin, Debt to Equity Ratio, 
Return on Equity, to review and assess our operating performance. These non-GAAP financial measures are not defined under Ind AS and are not presented in accordance with 
Ind AS. They may not be comparable to similarly titled measures reported by other companies due to potential inconsistencies in the method of calculation. We have included 
these non-GAAP financial measures because we believe they are indicative measures of our operating performance and are used by investors and analysts to evaluate companies 
in the same industry. These non-GAAP financial measures should be considered in addition to, and not as a substitute for, other measures of financial performance and liquidity 
reported in accordance with Ind AS. These measures should not be considered in isolation or construed as an alternative to Ind AS measures of performance or as an indicator of 
our operating performance, liquidity, profitability, or results of operations. The presentation of these non-GAAP financial measures is not intended to be considered in isolation 
or as a substitute for the Standalone/Consolidated Financial Statements. 

No representationor warranty,expressor implied, is madeasto, andno relianceshouldbe placedon, the fairness,accuracy,completenessor correctnessof the information or
opinions contained in this presentation. Suchinformation and opinions are in all events not current after the date of this presentation. Certain statementsmade in this
presentation may not be basedon historical information or facts and may be "forward looking statements" basedon the currently held beliefs and assumptionsof the
managementof SaregamaIndia Ltd., which are expressedin good faith and in their opinion reasonable,includingthose relating to the/ƻƳǇŀƴȅΩǎgeneralbusinessplansand
strategy,its future financialconditionandgrowth prospectsandfuture developmentsin its industryandits competitiveandregulatoryenvironment.

Forward-looking statements involve known and unknown risks, uncertaintiesand other factors, which may causethe actual results, financial condition, performanceor
achievementsof the Companyor industryresultsto differ materiallyfrom the results,financialcondition,performanceor achievementsexpressedor implied by suchforward-
looking statements,includingfuture changesor developmentsin the /ƻƳǇŀƴȅΩǎbusiness,its competitive environmentand political, economic,legal and socialconditions.
Further,pastperformanceisnot necessarilyindicativeof future results. Giventheserisks,uncertaintiesandother factors,viewersof this presentationarecautionednot to place
undue reliance on these forward-looking statements. The Companydisclaimsany obligation to update these forward-looking statements to reflect future events or
developments.

Thispresentationis for generalinformation purposesonly, without regardto any specificobjectives,financialsituationsor informationalneedsof any particularperson. This
presentationdoesnot constitutean offer or invitation to purchaseor subscribefor anysecuritiesin any jurisdiction,includingthe United States. No part of it shouldform the
basisof or be relied upon in connectionwith anyinvestmentdecisionor anycontractor commitmentto purchaseor subscribefor anysecurities. Noneof our securitiesmaybe
offeredor soldin the UnitedStates,without registrationunderthe U.S. SecuritiesActof 1933, asamended,or pursuantto anexemptionfrom registrationthere from.

Thispresentationisconfidentialandmaynot becopiedor disseminated,in wholeor in part, andin anymanner.



IƴŘƛŀΩǎ [ŜŀŘƛƴƎ ŀƴŘ ƻƴƭȅ 9ƴǘŜǊǘŀƛƴƳŜƴǘ /ƻƳǇŀƴȅ ǿƛǘƘ 5ƛǾŜǊǎƛŦƛŜŘ .ǳǎƛƴŜǎǎ
Young & Entertaining @ 121

1902

First recording of an Indian 
song by GauharJaan. 

Company incorporated as The 
Gramophone Company (India) 

Pvt. Ltd.

1946 1986

RPG Group acquired the 
company

2000

Products started retailing 
ǳƴŘŜǊ ΨSaregamaΩ

TV Serial production 
started

2001 2017

Carvaanlaunched

Film Production House 
Launched

20172016

Started investing in new 
Film Music again

2020

Started investing in 
non-film music 

2022

Launched Live Events 
business



SAREGAMA
KEY FINANCIAL METRICS

237

511

786 763

1,451

2,230

2,712

FY17 FY18 FY19 FY20 FY21 FY22 FY23

2,185

3,566

5,447
5,215

4,420

5,806

7,366

FY17 FY18 FY19 FY20 FY21 FY22 FY23

159

389

847

603

1,519

2,044

2,481

FY17 FY18 FY19 FY20 FY21 FY22 FY23

22% CAGR 50% CAGR 58% CAGR

PBT(INR Mn)Adjusted EBITDA (INR Mn)Revenue From Operations (INR Mn)

FY23 numbers are restatedpost impact of demerger



INDUSTRY 
OVERVIEW



Global Music Industry continues to Grow on back of Paid Streaming

10% pa

8 13 20 28 41
68

112

176

255

341

443

523

589

FY10 FY11 FY12 FY13 FY14 FY15 FY16 FY17 FY18 FY19 FY20 FY21 FY22

Streaming accounted for 

67%
of global recorded music revenue in 2022

Source: Statista

Worldwide users of paid music streaming subscriptions at the end of the respective year

Source: IFPI



Indian Media & Entertainment Sector is expected to grow at 11% pa on the back of Digitisation

Saregama has a play in multiple verticals of the Sector

MUSIC

INDUSTRY SIZE (2022) : INR 24000 Mn
NEXT 3 YEAR GROWTH : 15%

DRIVERS

ÅEasy Access: 750M smart phones 
ÅCheap Data
Å Fall in Piracy

ÅStreaming turning Pay
ÅGrowth in Digital Advertising
ÅShort-format apps inviting Advertising

VIDEO

FILM INDUSTRY SIZE (2022) : INR 172000 Mn
NEXT 3 YEAR GROWTH : 10%

DRIVERS

Å 750M smart phones 
Å 22M connected TVs expected to grow to 

40M by 2025 
Å 45M SVOD subscribers
Å 450M+ YouTube users

LIVE EVENTS

INDUSTRY SIZE (2022) : INR 73000 Mn
NEXT 3 YEAR GROWTH : 22%

DRIVERS

ÅRising Disposable Income
Å Lack of Entertainment options
Å Improvement in Infrastructure

Biggest driver is Digital Advertising. Grew by 30% last year to  INR 499B. 
This is primarily due to explosion in consumption of content on digital platforms

Source: FICCI-EY Report Apr23



DigitisationDriving Growth

driving

~750M smart phones

22M connected TVs
Cheap Data

Anti-piracy Laws
Technology assisting 

Infringement Tracking

Digital 
Boom in 

India

Music Streaming
Spotify / Gaana/ Wynk

Social Media
YouTube / Facebook 

Video Streaming
Netflix / Amazon / Hotstar

Short-format Apps
Instagram/ Moj / YT Shorts

Increase 
in App 
Usage

Music
Films

Web Series
TV Series
Podcasts

1-min videos

Increase in 
Demand for 

Content

driving driving

Increase in 
Revenue

SVoD
Netflix / Disney / Spotify

AVoD
YouTube / Instagram



COMPANY
OVERVIEW



MUSIC LICENSING, MUSIC RETAIL, FILMS & SERIES, LIVE EVENTS

Music LicensingMusic Retail

Film, Series and Events 
476 

702 
521 

1,024 

1,574 

FY19 FY20 FY21 FY22 FY23

2,948 

2,062 

861 
1,056 

1,298 

FY19 FY20 FY21 FY22 FY23

1,949 
2,361 

2,839 

3,585 

4,410 

FY19 FY20 FY21 FY22 FY23

FY23
Revenue

INR 7366 Mn 61%

18%

21%

* One time income of INR 84Mn in FY23, INR 97Mn in FY22,
INR 155Mn in FY21 and INR 21Mn in FY20 are excluded

*
*

*
*

FY23 numbers are restatedpost impact of demerger



Strategic Overview

Cementing leadership position with New film and non-film music acquisition across Hindi, 
Tamil, Telugu, Bhojpuri, Gujarati, Punjabi, Malayalam, Bengali and other regional languages.

Producing Theatrical Films in only Regional languages and Web Series in all languages. 
Revenue secured through pre-licensing to digital platforms. Scale allowing lower cost of 
production

Building Live Music based Events IP, preferably around Saregama owned music 

Building   
of New IP

Through licensing to EVERY 3rd party Digital (music, video, social) and TV platform.

Carvaan transitioning from being a Product with only one-time margin to a Platform for 
Music lovers with recurring advertising, transaction  and subscription revenue

Monetisation 
of Existing IP

To be a Pure Play Content Company capitalising on the global content consumption boom 

         driven by the ever-increasing  Digitisation

150k+ Songs | 69 Movies & Web Series | 6k+ hrs of TV Series | Advantage Saregama



Path to Leadership Position in Music Segment

+

LƴŘƛŀΩǎ [ŀǊƎŜǎǘ ŀƴŘ aƻǎǘ tƻǇǳƭŀǊ aǳǎƛŎ /ŀǘŀƭƻƎǳŜ

+

+ +

Disproportionate Share of              
New Content across 

Hindi & Regional Languages

Acquisition of 
Small & Mid size  Music Catalogues 

using Cash Reserves

Better MonetisationCapability 
on the back of 

Catalogue + New Content strength

Investments in 
Data Analytics & AI

Marketing Muscle

Deeper artiste relationships through 
play in 

Artiste  Management &
Live Events

Strength of Balance Sheet

DecentralisedDecision Making

+



Pick Films and Cast primarily  basis recoveries from 
Digital and TV licensing

Pick Web Series basis pre-licensing approval 
from a VoDplatform

Volume of Films / Series to drive
Cost Optimisation& Licensing Leverage

Retain IP 
for Portfolio building & future 

exploitation

Our growth strategy in Video segment

Access to Music Catalogue gives Unique Strength

Greater emphasis on regional movies 
because of better ROI

+

+



MUSIC SEGMENT
LICENSING, RETAILING



Music Segment : Licensing
Music Catalogue of the Golden Era 

across Languages

Hindi
28%

Bengali
20%

Tamil
9%

Telugu
7%

Punjabi
6%

Marathi
5%

Malayalam
5%

Gujrati 3%

Kannada2%

Bhojpuri1%

Others14%

Share of Saregamaõs Songs by language

150K+



3-pronged strategy to maximize Catalogue Revenue

Music Segment : Licensing
Revenue from Catalogue Music continues to grow

Releasing Derivatives 
relevant to younger 
generation

ωLoFi

ωTrap Mix

ωAcoustic

ωDance videos

Encouraging User 
Generated Cover 
versions

ωShare Royalty with the 
Creator

ωCompetitions

Occasion based 
promotion of the 
Original song

ωInstagram

ωYT Shorts

ωStreaming Platforms

New Song (derivative of a Catalogue song) gets a fresh Copyright Life



16%

25%

26%

25%

8%

2.6%

29%

21%

21%

27%

Till 1960

1961-1980

1981-2000

2001-2020

2021-2023

Count of Songs Revenue

FY23 150k+ songs generated Licensing Revenue INR 4,410 Mn * 
Era wise Breakup 

Music Segment : Licensing

But Saregamais no longer a Catalogue Company

48% of Licensing Revenue now comes from 21st century songs

33% of {ŀǊŜƎŀƳŀΩǎsongs were released post 2000, and they contributed to 48% of FY23 revenue

Derivatives of catalogue songs are classified basis derivative song release date
*Excluding one time income of INR 84 Mn  



YouTube : 100M views Club

325M+

187M+

105M+

132M+165M+

135M+

217M+

Music Segment :Licensing
Chartbuster Songs of 2022

130M+

325M+

120M+

255M+

Data Mining Based Predictive Models I DecentralisedDecision Making I Partnership with Production houses having proven track records IHigh Success Ratio

Views from all versions of the song, including lyrical, uploaded on Saregamaôsofficial YouTube channel. Does not include UGC views



Chartbuster Songs of 2023



Music Segment : Licensing
Major Film Releases FY24: Hindi


